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 Toyo Ink Group CSR Information

Editorial Policy
To facilitate an understanding of the Toyo Ink Group’s CSR activities, we reported 
them in two separate documents in �scal 2019. One is CSR Report 2019, in which 
we compiled the policy and key points of our CSR activities. The other is CSR Data 
Book 2019, which provides supplementary information about the contents of CSR 
Report 2019. 
In CSR Report 2019, we reported on our approach and policy related to the mate-
rial issues, their relevance to the SDGs, the promotion system, and major activities 
based on the �ve material issues for the Toyo Ink Group formulated in �scal 2017, 
together with our CSR management. We reduced the number of pages from last 
year’s report and edited this �scal 2019 report for the purpose of attracting the in-
terest of a large number of stakeholders.
This year again, we asked the nonpro�t organization Workers Club for Eco-Har-
monic Renewable Society (President: Hiromitsu Kumetani) to write the Third Party 
Views and Opinions that are included in the CSR Report every year. This year, we 
show them in CSR Data Book 2019.

Period covered
January 1, 2018 to December 31, 2018
Some sections cover the period before �scal 2018 or �scal 2019.

Areas covered
This report covers the Toyo Ink Group’s Japanese and overseas af�liates.
However, the environmental performance data shown in this report are those of 
the Group’s overseas af�liates with ISO 14001 certi�cation, and its Japanese af�li-
ates. (The production volume of the overseas af�liates with ISO 14001 certi�cation 
accounts for approximately 75% of the total production volume of all the overseas 
af�liates.)

Guidelines used as reference
・ISO 26000, international standard on social responsibility
・GRI Sustainability Reporting Standards
・SDGs (Sustainable Development Goals)
・Ministry of the Environment: Environmental Reporting Guidelines 2018

About the CSR Report 2019

Dates of publication
Japanese language version: June 2019 (Next edition to be published in June 2020)
English language version: August 2019 (Next edition to be published in August 2020)
Chinese language version: August 2019 (Next edition to be published in August 2020)

Inquiries
Please contact Corporate Communication Department
Toyo Ink SC Holdings Co., Ltd.
2-1, Kyobashi 2-chome, Chuo-ku, Tokyo, 104-8377 JAPAN.
Tel: +81-3-3272-5720 Fax: +81-3-3272-9788 
E-mail: info@toyoinkgroup.com

Toyo Ink Group’s Philosophy

Corporate Philosophy

People-oriented management

Corporate Policy

We, the Toyo Ink Group, endeavor to be a company 
that contributes to the enrichment of life and culture 

throughout the world.
● Contribute to the af�uence and culture of people worldwide.
● Create lifestyle value for the new age.
● Provide advanced technology and quality products and services.

●  Provide knowledge that enhances customer trust and satisfaction.
●  Respect the realization of all employees’ ambitions.
●  Act as a responsible corporate citizen in harmony with society and 

the environment.
●  Respect shareholders’ rights, improve shareholder value and enhance 

market valuation.

Guiding Principles

● CSR Report 2019 (Japanese/English/Chinese)
Brochure/PDF
A report on the Toyo Ink Group’s basic approach to CSR ac-
tivities and major activities for each of the �ve material issues

● CSR Data Book 2019 (Japanese)
PDF
A report on the details of CSR activities, which also shows 
data on the performance of our environmental and social 
activities 

● Website (Japanese/English/Chinese)
Overall CSR activities including CSR-related topics are reported on the website. 
Back issues of the report are also available. 
Please go to the “Contact Us” page on the website to provide us with your opin-
ions and comments about this report.

● Environmental Data (Japanese)
PDF
Detailed environmental data covering �scal 2000 - 2018

Toyo Ink Group website
https://schd.toyoinkgroup.com/en/csr/index.html
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Since its establishment, the Toyo Ink Group has sought to create new lifestyles that help together with customers, employees, and every-
one who supports society through our products and services as a manufacturing company. We have always given top priority to gaining 
trust and con�dence.
We now feel the need to rediscover our identity as a corporate group built around chemical manufacturing that exerts a very signicant 
impact on society. Based on this understanding, we strive to establish and sustain good relationships with all stakeholders more than ever 
before. We believe that producing, enhancing, and providing our tangible and intangible value by analyzing and evaluating our business 
activities once again and practicing well-balanced management from the perspectives of people, society, the economy and the environ-
ment is an important task in ful�lling our social responsibilities.
The Toyo Ink Group will continue further to engage in free and fair business activities and will strive for management that will pave the 
way for sustainable growth into the future.

(Established April, 2005) (Revised January, 2018)

CSR Charter

 Providing value through products and services
We will endeavor to provide the utmost con�dence and satisfac-
tion to customers and other consumers by creating new value in 
the market, improving the quality of life, and providing products 
and services that contribute to the development of culture and 
help improve the global environment.

 Sincerity in business activities
We will endeavor to conduct business activities sincerely, fairly, and 
appropriately at every stage, from the procurement of raw materi-
als to the sales of products. We will make healthy pro�ts through 
our business activities and return these pro�ts to our shareholders 
and other stakeholders.

 Active communication and disclosure of information
We will promote wide-ranging communication with society and 
disclose management information actively and honestly.

 Social action program
In order to encourage lifestyles with social value, as a good cor-
porate citizen striving for harmonious coexistence with the com-
munity, we will contribute to society through our primary business 
activities and also implement a program of social action.

 Global environmental protection
We will make efforts at every stage of our business activities to re-
duce environmental burdens. We will address global environmen-
tal problems as our major challenge and actively work for global 
environmental protection.

 Creating a comfortable and self-realizing working environment
We will respect each employee's character and identity and create 
a safe and rewarding working environment so that each employee 
can exercise his or her abilities and initiative. We will create labor 
environments, whether in Japan or overseas, that are free from 
discrimination, and we will never permit child labor, forced labor, 
or any other activity that violates human rights.

 Ensuring compliance
We will ensure compliance with laws and regulations in Japan and 
overseas as well as with international treaties and regional social 
norms, and we will make rational, conscientious, and ethical deci-
sions and act accordingly.

 Ideal corporate governance
We will establish a group management system that can manage 
risks appropriately and respond actively and �exibly to changes in 
the business environment. We will strive to establish a manage-
ment system that enables us to achieve our ideal ― to be viewed 
by society as a good and desirable company.
 (Established April, 2005)

CSR Action Guidelines
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Responding to long-term 
changes in society through 
repeated trial and error 
toward the resolution of issues

Top Commitment

opportunities to grow and build a foundation that under-
pins trust. 

We have implemented Scientific Innovation Chain 
2027 (SIC27), a long-term corporate vision aimed at our 
sustainable growth toward 2096, when we will celebrate 
our 200th anniversary, and into the further future. Under 
this vision, we have set the period until 2027 as a period 
for changing our business structure into one that ena-
bles sustainable growth over a 100-year period. For this 
purpose, we have expanded the target of our Corporate 
Policy, a company that contributes to the enrichment of 
life and culture, from consumers to life and the global 
environment. We have also clarified the SDGs that are 
strongly related to our business activities. Based on these, 
we have established 11 domains in the three � elds of sci-
ence, that is, Life, Communication, and Sustainability, as 
the direction of the solutions. (See page 15.)

We have already begun to take actions such as a 
demonstration experiment of Fichvita™, a non-optical 
behavior detection system that uses a unique digital 
technology. We will aim to provide new value to society 
by building businesses strategically in these business do-
mains.

The environment surrounding us has been growing 
more diverse and complicated than ever before. Above 
all, I believe that the long-term changes faced by the 
world are the population increase and digital transfor-
mation, which is said to be the second information rev-
olution.

The global population is increasing by as many as 
220,000 per day. It is projected to reach 10 billion in 
2055. The population increase and the subsequent 
changes, including an increase in resource consump-
tion and disposal and the acceleration of environmental 
destruction, are recognized as environmental issues. At 
the same time, there are people suffering from poverty, 
hunger, and inequality. As a result, there is a warning re-
garding the sustainability of mankind. Against this back-
ground, the Sustainable Development Goals (SDGs) have 
been set as agenda items that are common to all human-
kind, and the business sector is required to contribute to 
achieving the SDGs.

On the other hand, the digital transformation that is 
brought about by technologies such as AI, IoT, and block-
chain is deemed promising as a means of resolving social 
issues. However, it forces humankind to face the fact that 
the existing social structure and human existence are be-
ing rebuilt.

We regard consumers as our ultimate customers. Ac-
cordingly, it is our mission to address these long-term 
changes as issues. I think that as a corporate entity work-
ing under the concept of a true science company, we 
should address these issues actively by regarding them as 

Attempting to resolve social issues as 
a true science company

12 of the SDGs that are closely related to 
the Toyo Ink Group’s business activities

Group CEO
President and Representative Director
TOYO INK SC HOLDINGS CO., LTD.

Katsumi Kitagawa



4TOYO INK GROUP CSR Report 20193 TOYO INK GROUP CSR Report 2019 4

With regard to CSR activities, we have formulated a 
total of � ve material issues by holding repeated dialogs 
with our stakeholders. These include a material issue 
for achieving growth by resolving social issues, one for 
supporting sustainability, and one for building a solid 
base that underpins trust. In addition, we clarified the 
relevance between each material issue and the SDGs and 
began to take actions in fiscal 2018, which is the first 
year of the long-term corporate vision and the � rst year 
of SIC-I, the � rst medium-term management plan for the 
long-term corporate vision. We have clarified the KPIs 
and � scal 2020 targets based on “Actions,” “Future Vi-
sions,” the results for � scal 2018, and other aspects. We 
will continue to study more viable KPIs, the management 
system, and other aspects and focus on CSR activities 
through three-year PDCA cycles as we do for our medi-
um-term management plans while seeking to link the 
activities to our management strategy.

At the 22nd Environmental Communication Awards, 
the CSR Report and Environmental Report for fiscal 
2018 received the outstanding performance award, a 
higher award than the excellence award that our reports 
received in previous years. In fiscal 2019, we issued a 
report summarizing our major CSR activities and a sep-
arate CSR Data Book 2019 as supplementary material 
to ensure that the CSR activities of the Toyo Ink Group 
would be understood by many people. The details of our 
environmental activities are described in the latter.

In � scal 2018, we launched the long-term corporate vision 
and the medium-term management plan called SIC-I un-
der the slogan “Let’s take a powerful � rst step to achieve 
SIC27 in the � rst year after the change of the � scal year 
end.” While we made progress in the expansion of new 
projects and the commencement of operations in new 
domains, we posted an increase in sales but a decline in 
pro� t due to the worsened business environment. This re-
sult caused us to recon� rm the importance of accelerating 
speci� c behavioral changes by re� ecting on the long-term 
corporate vision and medium-term management plan and 
sharing the Materiality on CSR in the entire Group, instead 
of continuing with our previous ways of doing things.

In � scal 2019 we implemented a new slogan: “Let the 
overall Group work on business structural reform and the 
transformation of the business structure and take a leap 
forward as a science company, aiming to achieve SIC27.” 
We will engage in activities by positioning the second year 
of SIC27 as the halfway point of the SIC-I medium-term 
management plan for repeated trial and error under the 
following three basic policies.

1)  Develop new businesses and provide value by captur-
ing changes in the market and customer needs.

2)  Lead the market with a technological advantage by 
fundamentally reviewing the supply chain, product mix 
and manufacturing methods and procedures at domes-
tic and overseas bases as a manufacturing company.   

3)  Renovate culture and the personnel system and reor-
ganize businesses to encourage employees to take on 
challenges with a willingness to make changes occur.

We will aim to provide our unique value represented 
as “For a Vibrant World” and repay the trust of society by 
building on the strengths of the Toyo Ink Group and pro-
viding value for resolving social issues based on our long-
term corporate vision and Materiality on CSR under the 
necessary partnerships.

Achievement of Sustainable Growth

Sustainability

4
Value Employees 
and Pursue 
Happiness and 
Job Satisfaction

3
Co-exist and Co-
prosper with the 
Supply Chain and 
Ful�  ll the Trust of 
Stakeholders

5　Build a Solid Base that Underpins Trust

Growth
2

Co-exist in 
Harmony with 
the Environment 
through 
Innovative 
Technologies

1
Provide Value 
that Exceeds 
Customer 
Expectations 
and Contribute 
to Society

Five Material Issues for CSR and Sustainable Growth

Promoting CSR activities further by 
striving to link them with management

Aiming to provide value represented 
as “For a Vibrant World” through 
repeated trial and error

The CSR Report 2018 and the Environmental Report 2018 
of the Toyo Ink Group received the outstanding perfor-
mance award in the 22nd Environmental Communication 
Awards and were selected as Highly Commended reports 
in the 4th Asia Sustainability Reporting Award.

Group CEO
President and Representative Director
TOYO INK SC HOLDINGS CO., LTD.
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 The Toyo Ink Group

Number of af� liates: 19 in Japan, 54 overseas
(65 consolidated subsidiaries 
and 9 equity-method af� liates)

Consolidated net sales: 290,208 milion yen

Consolidated number 
of employees:  8,274

[ Holding company ]

 TOYO INK SC HOLDINGS CO., LTD.

2-1, Kyobashi 2-chome, Chuo-ku, Tokyo, 104-8377 JAPAN

Founded: January 15, 1896

Established: January 15, 1907

Chairman: Kunio Sakuma

Group CEO
President and 
Representative Director: Katsumi Kitagawa

Capital: 31,733 million yen

Number of Employees: 410

Website ▶https://schd.toyoinkgroup.com/

[ Core operating companies ]

 TOYOCOLOR CO., LTD.

Established: April 1, 2012

President and CEO: Kazuo Semba

Capital: 500 million yen

Number of 
Employees: 505

Business:  Colorants and Functional 
Materials-related Business

Website
▶https://www.toyo-color.com/

 TOYOCHEM CO., LTD.

Established: April 1, 2011

President and CEO: Satoru Takashima

Capital: 500 million yen

Number of 
Employees: 434

Business:  Polymers and 
Coatings-related Business

Website
▶https://www.toyo-chem.com/

 TOYO INK CO., LTD.

Established: April 1, 2011

President and CEO: Shintaro Yamaoka

Capital: 500 million yen

Number of 
Employees: 807

Business:  Packaging Materials-related 
Business
Printing and Information-
related Business

Website
▶https://www.toyoink.jp/

Overview of the Toyo Ink Group

36.6%（106,304）

Asia, China and
 Eastern Asian Area

53.6%(155,568)

Japan

0.2%（513）

Africa

4.5%（12,912）

Europe

5.1%（14,909）

North, Central, 
and South America

24.5%（2,029）

Asia

25.4%（2,099）

China and 
Eastern Asian Area

6.5%（536）

Europe

38.3%（3,168）

Japan

5.4%（444）

North, Central,
 and South America

Net Sales by Business Area (consolidated) 
(million yen)

Employees by Business Area (consolidated)
(Number of employees)
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◦General purpose pigments　◦High functional pigments　◦Pigment dispersions
◦Plastic colorants　◦Recording material coatings 　◦LCD color �lter materials

Colorants and Functional 
Materials-related Business

▪Lioplax™
Lioplax™ is a plastic colorant that can provide diverse colors and functionalities in line with customer needs.

▪LIOACCUM™
LIOACCUM™ is a material for lithium ion battery electrodes sold by TOYOCOLOR CO., LTD.

▪LIONOL (organic pigment)
Organic pigments are used in a variety of applications that require color, including not only printing inks, 
coatings, and plastic colorants but also cosmetics, toner for color photocopiers, and ink for ink jet printers.

▪LIOCOLOR (pigment dispersions)
We provide pigment dispersions with high transparency and clarity and diverse tolerance using our pro-
prietary dispersal technology cultivated in pigment manufacturing.

◦Coating materials　◦Adhesives　◦Laminating adhesives　◦Hot-melt adhesives
◦Resins　◦Can coatings　◦Natural Extracts

Polymers and Coatings-related 
Business

▪Finishes™
Finishes™ is a can coating applied to the interior and exterior of steel and aluminum cans to protect the con-
tents, including beverages and food, prevent the corrosion of metals, decorate them, and for other purposes.

▪Oribain™
Oribain™ is an adhesive (a pressure-sensitive adhesive) that is widely used in label applications, industry 
and electronics, including building materials and consumer electronics.

▪Dynacal™
Dynacal™ is a marking  �lm, also known as paint to be af �xed, which combines color and adhesive.

▪Double-Face™
Double-Face™ is a double-sided tape used in diverse �elds, including not only for general industry but 
also printing and electronic components, automobiles, and building materials.

◦Gravure inks　◦Flexo inks　◦Solvents for gravure printing
◦Gravure printing systems and prepress

Packaging Materials-related 
Business

▪LIOALPHA™
LIOALPHA™ is a toluene-free, MEK-free high performance and versatile laminating ink. It is used in the 
“�exible packaging and lamination sector,” primarily for food packaging that complies with European 
regulations (Swiss Ordinance).

▪AQUAECOL™
AQUAECOL™ is a water-based gravure ink that can be widely used from non-boiling applications 
through to boiling and retort applications.

▪AQUA LIONA™
AQUA LIONA™ is a water-based �exographic laminating ink for use on �exible food packaging. Its de-
sign complies with the European regulations (Swiss Ordinance), permitting extensive applications from 
non-boiling applications to boiling and retort applications.

▪LP BIO
LP BIO is a toluene-free, MEK-free gravure ink for �lm lamination that complies with the European regu-
lations (Swiss Ordinance).

▪REAL™ NEX BO, PANNECO™
REAL™ NEX BO and PANNECO™ are toluene-free gravure inks for �lm surface printing.

◦Offset inks (Web, Sheetfed) ◦UV (ultraviolet) curing inks ◦Screen inks ◦Newspaper inks
◦Metal decorative inks ◦Inkjet inks ◦Printing materials and machinery

Printing and Information-related 
Business

▪FLASH DRY™ LPC EX
FLASH DRY™ LPC EX is a low-energy, UV-curable ink that ensures the high recyclability of printed mate-
rials. It has obtained the highest “ig★★★”standard in the Ink Green Mark (ig Mark) program.

▪WEB DRY™ LEO-X™ 
WEB DRY™ LEO-X™ is an environmentally friendly offset ink that uses plant-derived raw materials and 
can accommodate a wide range of paper grades from groundwood paper to coated paper.

▪TOYO KING NEX™ 
TOYO KING NEX™ is an offset sheetfed ink that is easy to use in all printing conditions. Made from 
plant-derived raw materials, it is also an environmentally friendly ink.

▪Vingt-et-un Echo™
Vingt-et-un Echo™ is a high-density offset ink for newspapers. Made from plant-derived raw materials, 
it is also an environmentally friendly ink.

▪FLASH DRY™ SS Soft Feel Varnish
FLASH DRY™ SS Soft Feel Varnish is a UV-curable ink that gives an “ultra-soft �nish” and a “quality and 
meticulous matte feel” to printed materials.

Signature Brands

Signature Brands

Signature Brands

Signature Brands

Share of Sales in 
Fiscal 2018 ･･･････････････････････26%

Net sales･･････74,660million 
yen

Operating 
Income ･･････････5,390million 

yen

Share of Sales in 
Fiscal 2018 ･･･････････････････････23%

Net sales･･････66,099million 
yen

Operating 
Income ･･････････6,035million 

yen

Share of Sales in 
Fiscal 2018 ･･･････････････････････24%

Net sales･･････68,047million 
yen

Operating 
Income ･･････････1,491million 

yen

Share of Sales in 
Fiscal 2018 ･･･････････････････････28%

Net sales･･････79,378million 
yen

Operating 
Income ･･････････････ 931million 

yen

Business Segments
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　 ● TOYO INK INDIA PVT. LTD. – India

◆ TOYO INK EUROPE DEUTSCHLAND GmbH – Germany

　 ◆ TOYO INK EUROPE UK LTD. – Britain

★ ● TOYO INK EUROPE SPECIALTY CHEMICALS S.A.S. – France

　 ◆ UAB “TOYO INK EUROPE BALTICA” – Lithuania

　 ◆ TOYO INK EUROPE FRANCE S.A.S. – France

★ ● TOYO PRINTING INKS INC. – Turkey

　 ◆ TOYO INK ARETS INDIA PVT. LTD. – India

　 ◆ TOYO INK NORTH AFRICA – Morocco

　 ◆ TOYO INK (MIDDLE EAST) FZE. – UAE
　 ◆ TOYO INK ARETS MIDDLE EAST FZE. – UAE

★ ● TIPPS PTE. LTD. – Singapore

★ ● TOYO INK COMPOUNDS VIETNAM CO., LTD. – Vietnam

　 ● TOYO INK (PHILIPPINES) CO., INC. – The Philippines
★ ● TOYO INK COMPOUNDS CORP. – The Philippines

　 ● PT. TOYO INK INDONESIA – Indonesia
　 ◆ PT. TOYO INK TRADING INDONESIA – Indonesia

　 ● HEUBACH TOYO COLOUR PVT. LTD. – India

★ ● TOYO INK (THAILAND) CO., LTD. – Thailand

　 ● TOYO INK MYANMAR CO., LTD. – Myanmar

　 ● TOYO INK VIETNAM CO., LTD. – Vietnam

★ ● TOYOCHEM SPECIALTY CHEMICAL SDN. BHD. – Malaysia

　 ● TOYO INK EUROPE N.V. – Belgium

The Toyo Ink Group engages in global business activities in around 20 countries.
In each region, the Group caters to diverse market needs through activities including the development, 
manufacture, and sales of products and the provision of technical services.
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Japan
 TOYO INK SC HOLDINGS CO., LTD.

 ■ Material Science Laboratory

 ■ Innovation Laboratory

★ ■ Polymer Design Laboratory

 ■ Analysis Technology Laboratory

 ■ Process Innovation Laboratory

 TOYOCOLOR CO., LTD.

★ ● Fuji Factory

★ ● Mobara Plant

★ ● Okayama Plant

★ ● Kawagoe Branch Of� ce

 TOYOCHEM CO., LTD.

★ ● Kawagoe Factory

★ ● Seishin Plant

★ ● Amagasaki Plant

 TOYO INK CO., LTD.

 ◆ Chubu Branch Of� ce

 ◆ Kansai Branch Of� ce　
★ ● Saitama Factory

 Af� liates

 ◆  TOYO INK HOKKAIDO CO., LTD.

 ◆ TOYO INK TOHOKU CO., LTD.

 ◆ TOYO INK CHUSHIKOKU CO., LTD.

 ◆ TOYO INK KYUSHU CO., LTD.

★ ● TOYO ADL CORP.

 ▲ TOYO INK ENGINEERING CO., LTD.

★：indicates ISO 14001 certi� cation　●：Manufacturing　◆：Sales　■：Research and Development　▲：Other (Company with a speci� c function)

　 ◆ SHANGHAI TOYO INK CO., LTD. – China
★ ● SHANGHAI TOYO INK MFG. CO., LTD. – China

★ ● TIANJIN TOYO INK CO., LTD. – China

　 ▲  TOYO INK SC HOLDINGS CO., LTD. (Branch Of� ce in China) – China

　 ▲ DONG DA LI CHEMICAL CO., LTD. – China

★ ● ZHUHAI TOYOCOLOR CO., LTD. – China

　 ◆ TOYO INK ASIA LTD. – China
　 ▲ TOYO INK FAR EAST LTD. – China

★ ● JIANGMEN TOYO INK CO., LTD. – China

　 ◆ SHENZHEN TOYO INK CO., LTD. – China

　 ● TOYO INK AMERICA, LLC – The United States

★ ● LioChem, INC. – The United States　 ◆ TOYO INK ARETS MEXICO, S.A. de C.V. – Maxico
　 ● TOYO INK MEXICO, S.A. de C.V. – Maxico

　 ● TOYO INK BRASIL LTDA. – Brazil

　 ▲ TOYO INK INTERNATIONAL CORP. – The United States

　 ◆ TOYO INK ARETS CANADA INC. – Canada

★ ● TOYO ADVANCED SCIENCE TAIWAN CO., LTD. – Taiwan

　 ◆ JIANGSU TOYO RENXIN PIGMENT CO., LTD. – China

　 ● SICHUAN TOYO INK MFG. CO., LTD. – China
　 ● CHENGDU TOYO INK CO., LTD. – China

　 ◆ TOYO INK KOREA CO., LTD. – Rep. of Korea

　 ● HANIL TOYO CO., LTD. – Rep. of Korea

★ ● SAM YOUNG INK & PAINT MFG. CO., LTD. – Rep. of Korea

 ◆  TOYO INK GRAPHICS CO., LTD.

 ◆   TOYO INK GRAPHICS NISHINIHON CO., LTD.

 ◆  TOYO SC TRADING CO., LTD.

★ ● TOYO FPP CO., LTD.

 ▲ TOYO B-Net CO., LTD.

★ ●TOYO VISUAL SOLUTIONS CO., LTD.

 ▲ TOYO MANAGEMENT SERVICE CO., LTD.

★ ●Toyo-Morton, Ltd.

★ ●MATSUI CHEMICAL CO., LTD.

 ▲LOGI CO-NET CORP.
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Your daily life is � lled with the wide variety of products we create.
They are always close to you, used and seen unconsciously every day.
At the Toyo Ink Group, we are determined to support the lives of diverse people around the 
world with superb products and services that they will be happy with by making use of the tech-
nological capabilities that we have cultivated throughout more than 100 years of operation and 
by forecasting what goods and services we should offer from the consumers’ perspective.

Cosmetics
▲ Pigment dispersions for hair color
▲ Pigment dispersions for nail color
◆ Resin and wax for cosmetics
◆ Natural colorants for lipsticks Pet food

◆  Pet food containing bamboo 
grass extract

Solar cells
▲ Adhesives for back sheets
▲ Colorants for sealing sheets
◆  Adhesives and coatings for 

back sheetsHome electronic appliances
▲  Adhesives for exterior panels of air conditioners 

and other home electric appliances
▲  Pigment dispersions for air conditioner � lter
◆  Adhesives for air conditioner � lters
◆  Adhesives for laminated steel sheets for home 

electronic appliances

Books and magazines
◆ Hot-melt adhesives for bookbinding
◆  Coating agents for protecting 

glossy surfaces
● Offset inks
● UV curing inks

■  Inks for paper containers and 
paper cups

■ Inks for snacks
■  Inks for bread and snack 

packaging
■ Inks for pot noodle containers
■ Inks for paper packs
● UV curing inks

Container packaging
▲  Colorants for eating utensils 

and containers
◆ Coatings for beverage cans
◆ Adhesives for labels
◆ Adhesives for laminating � lms
◆  Hot-melt adhesives for paper 

and plastic containers
◆  Coating agents for direct food 

contact

Sofas, bags, 
and school bags
▲  Pigment dispersions 

for leather

Sanitary goods
▲  Colorants for shampoo and hair condi-

tioner bottles
▲  Pigment dispersions for soap
▲  Colorants for drainpipes
◆  Sasabiyori soap
◆  Adhesives for container packaging for 

shampoo and hair conditioner re� lls
■  Inks for container packaging for shampoo 

and hair conditioner re� lls

Flooring and walls
▲ Colorants for wall paper
◆  Resin, wax, and anti-stain coating 

agents for � ooring
■ Inks for decorative building materials

LCD televisions
▲  Resist inks for liquid crystal 

displays
▲  Colorants for exterior panels
▲  Pigment dispersions for plastic 

coating
◆  Coating agents for optical 

control materials appliances
◆  Adhesives for optical materials

Doors
▲  Pigment dispersions 

for woodwork 
coating

Food and dietary supplements
◆  Natural food colorants for chocolate and 

beverages
◆  Natural colorants for printing on health 

food supplements, capsules, eggs, and 
confectionery

◆ Wax for fruit
◆  Koyumecha tea blended with bamboo 

grass extracts 
◆ Coffee blended with bamboo grass extracts

Container packaging 
(PET bottles)
▲ Colorants for PET bottle caps
◆  Hot-melt adhesives for labels 

for PET bottles
■ Inks for labels

Tables
■  Inks for decorative 

building materials and 
decorative sheets

Tissues
▲ Pigment dispersions for tissue

Newspapers and 
publications
◆  Hot-melt adhesives for bookbinding
● Newspaper inks

Relationship between the Toyo Ink Group’s 
Businesses and Society

Paper diapers
▲ Permeable compounds
◆  Hot-melt pressure 

sensitive adhesives for 
paper diapers

■  Water-based ink for 
paper diapers

Permeable compounds

sensitive adhesives for 

Water-based ink for 

Home electronic appliancesHome electronic appliancesHome electronic appliancesHome electronic appliancesHome electronic appliancesHome electronic appliances
Adhesives for exterior panels of air conditioners Adhesives for exterior panels of air conditioners Adhesives for exterior panels of air conditioners Adhesives for exterior panels of air conditioners Adhesives for exterior panels of air conditioners Adhesives for exterior panels of air conditioners 
and other home electric appliancesand other home electric appliancesand other home electric appliancesand other home electric appliances
Pigment dispersions for air conditioner � lterPigment dispersions for air conditioner � lterPigment dispersions for air conditioner � lterPigment dispersions for air conditioner � lter

■  Inks for paper containers and 
paper cups

■ Inks for snacks
■  Inks for bread and snack 

packaging
■ Inks for pot noodle containers Inks for pot noodle containers Inks for pot noodle containers Inks for pot noodle containers Inks for pot noodle containers
■ Inks for paper packs
● UV curing inks

 Adhesives for laminating � lms
  Hot-melt adhesives for paper 

  Coating agents for direct food 

Colorants for shampoo and hair condi-

Pigment dispersions for soap

▲▲▲

▲
◆
◆

Sofas, bags, 
and school bags
Sofas, bags, 
and school bags
Sofas, bags, 

▲▲  Pigment dispersions 
for leatherfor leatherfor leatherfor leather
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Power cables
▲  Colorants for 

power cables

Of� ces
▲ Resin compound for OA equipment
▲ Colorants for toners
▲  Pigment dispersions for coated paper
◆ Fixing agents for toners
◆  Anti-stain coating agents for desk 

mats

Surveillance cameras
▲   Color resist for image 

sensors

Wooden fences
▲  Pigment dispersions for 

woodwork coating

Signboards
 (on buses)
◆ Marking � lms for vehicles

Roads
▲  Pigment dispersions 

for road coating

PCs 
(liquid crystal displays)
▲  Resist inks for liquid crystal 

displays

Medical care
◆  Transdermal patches
◆  Tape for testing chips
◆  Adhesives for medical tape
■  Printing ink for pharmaceu-

tical packaging 

Automobiles
▲ Colorants for interior and exterior surfaces
▲ Functional dispersing agents for lithium ion batteries
▲ Color resist for image sensors
◆ Binder resin for lithium ion batteries
◆ Interior and exterior decorative sheets
◆  Adhesives for heat insulation materials, sound 

insulation materials, shading sheets, and vibration 
insulation materials

◆ Hot-melt adhesives for � oor mats
◆  Hot-melt adhesives for temporary � xing of interior 

decorative sheets
◆ Wax for casting engine parts

Architectural coatings
▲  Colorants for interior and exterior 

architectural coatings
◆  Resins for interior and exterior archi-

tectural coatings

Agriculture
▲  Colorants for agricultural 

materials and � lms
◆  Polymers for agents for 

slowing the effects of 
agricultural chemicals

Nobori � ags and 
banners
▲  Pigment dispersions 

for printing � ags and 
banners

T-shirts
▲ Pigment dispersions for printing

Building materials
◆  Functional resins for concrete 

architecture coatings
◆ Heat barrier window � lm

Feed
◆  Bamboo grass extracts for 

cow, pig, and chicken feed

Signboards
◆ Marking � lms for signboards
●  Inkjet inks for printed sign-

boards

Tablet PCs
▲  Resist inks for liquid crystal 

displays
◆  Overcoat materials for touch 

panels

Mobile phones and smartphones
▲ Peripheral materials for organic EL
▲ Colorants for SIM cards
▲ Pigment dispersions for solder resist ink
▲ Color resist for image sensors
◆ Adhesives/UV adhesives for optical materials
◆ Functional adhesive sheets for � exible circuits

◆ Electromagnetic shield sheets
◆ Tapes for � tting electronic components
◆  Coating agents for optical control 

materials appliances
◆  Slightly adhesive sheets for protecting 

touch panel surfaces

Mobile phones and smartphones
▲ Peripheral materials for organic EL Peripheral materials for organic EL
▲ Colorants for SIM cards Colorants for SIM cards
▲ Pigment dispersions for solder resist ink Pigment dispersions for solder resist ink
▲ Color resist for image sensors Color resist for image sensors
◆ Adhesives/UV adhesives for optical materials Adhesives/UV adhesives for optical materials Adhesives/UV adhesives for optical materials
◆◆◆ Functional adhesive sheets for � exible circuits Functional adhesive sheets for � exible circuits Functional adhesive sheets for � exible circuits Functional adhesive sheets for � exible circuits Functional adhesive sheets for � exible circuits

▲ Colorants and Functional Materials-related Business ◆ Polymers and Coatings-related Business
■ Packaging Materials-related Business ● Printing and Information-related Business

Architectural coatings

  Functional resins for concrete 

 Heat barrier window � lm

  Colorants for agricultural   Colorants for agricultural 
materials and � lmsmaterials and � lms

  Polymers for agents for   Polymers for agents for 
slowing the effects of slowing the effects of slowing the effects of 

  Transdermal patches
  Tape for testing chips
  Adhesives for medical tape
Printing ink for pharmaceu-
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  ▶  Determination to resolve 
social issues that have re-
mained unchanged since 
its foundation (1896)

▶  Systems for integrated 
production covering all 
stages from materials 
(resins and pigments) to 
products, and a sales sys-
tem

▶  High level of technologi-
cal capabilities related to 
the design and synthesis 
of colorants, polymers, 
and other materials, as 
well as blending, disper-
sion, coating, and other 
aspects

▶  More than 8,000 diverse 
human resources, includ-
ing overseas human re-
sources

▶  Production and sales net-
works in more than 20 
countries including Japan

▶  Time-tested relationship 
of trust with customers

For Providing Value to Society

Scienti� c Innovation Chain 2027（SIC27）
The Toyo Ink Group has formulated a business strategy re� ecting global issues and the Group’s strengths under its 
Corporate Policy as its “unchanging pillar that stands the test of time,” aiming for the sustainable growth of the 
Group and society. We have launched the SIC-Ⅰ medium-term management plan to provide the value shown in SIC27.
We also focus on our CSR activities in an organizational, well-planned manner by taking the value generated by CSR 
activities based on material issues as a key benchmark for the PDCA cycle of the medium-term management plan.

・ Accelerating 
urbanization
・ Climate change and 

resource scarcity
・ Demographic shifts
・ Shift in global 

economic power
・ Rise of technology
*  PwC, Five Megatrends and 

Possible Implications (April 2014)

SDGs
(Sustainable 

Development Goals)

ISO 26000
(International standard 
on social responsibility)

We will be expanding the scope 
of the contributions that we 
strive to make to include not 
only “consumers” but also “living 
beings” and the “global environ-
ment”. By taking active measures 
to address the issues affecting 
society and individual members 
of society, we will be contribut-
ing to the realization of a world 
in which everyone can live vi-
brantly and in harmony.

A company that contributes 
to the enrichment of life 

and culture

Enhancement of 4 types of 
satisfaction

Adopting a long-term perspec-
tive that aims to support the 
sustainability of all stakehold-
ers, we are striving to enhance 
4 types of satisfaction: Custom-
er Satisfaction (CS), Employee 
Satisfaction (ES), Social Satis-
faction (SS), and Shareholder 
Satisfaction (ShS).

Sustainable growth

Through the enhancement of 
the 4 types of satisfaction re-
ferred to above – including the 
pursuit of revolutionary new 
value and strengthened risk 
management – we will also be 
transforming our own company 
fundamentals in a way that fa-
cilitates our sustainable growth.

Megatrends and 
global issues

Toyo Ink Group’s 
strengths

Our Ideas Re� ected in 
Corporate Policy Based 

on the Megatrends
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▼ CSR of the Toyo Ink Group

*  Scienti� c Innovation Chain
This is an approach whereby all corporate activities are based on revolutionary thinking and 
conducted through scienti c implementation. By linking activities together, SIC will contribute to 
the sustainability of consumers, living beings, and the global environment, while also enhancing 
Toyo Ink’s own potential for sustainable growth.

C
SR of the Toyo Ink G

roup
M

aterial Issue 1
M

aterial Issue 2
M

aterial Issue 4
M

aterial Issue 3
M

aterial Issue 5

CSR

Expanding the scope of 
application of the new 

Materiality to cover 
the whole Toyo Ink 
Group, and setting 
Key Performance 

Indicators (KPI) for 
each Material issue.

Aiming for further 
improvement by 

reviewing our 
Materiality and KPIs

Developing company 
fundamentals that are 
capable of providing 
value to society on a 

sustained basis

Management 
Strategy

SIC-Ⅰ

Repeated trial 
and error

SIC-Ⅱ

Accumulating 
new 

achievements

SIC-Ⅲ

Building a 
sustainable 

business structure

Jan. 2018 – 
Dec. 2020

Jan. 2021 – 
Dec. 2023

Jan. 2024 – 
Dec. 2026

SIC-Ⅰ Medium-term management plan

SIC-Ⅰ Basic Policy
The implementation period of SIC-I is positioned as a period in 
which we will be laying the foundations for achieving sustainable 
growth over the next 100 years, and in which we will continue to 
implement the measures needed to bring about a transformation 
of our company.

1.  Transformation of existing businesses and development of new 
businesses for growth

2.  Promotion of manufacturing innovation to increase sustainability
3.  Overhaul of management foundations

Targets for the � nal year of 
plan implementation

◦Net sales: 350 billion yen

◦Operating pro� t: 28 billion yen

◦Operating margin: 8.0%

◦Overseas sales ratio: 50%

◦ROE: 7.2%

Management Strategy and CSR

This represents our 
contribution towards the 
realizing a word where all 
consumers, living beings 

and the global environment 
share vibrant lives.

Value provided by 
the Toyo Ink Group

For a 
Vibrant 
World

Long-term Corporate Vision

Scienti� c Innovation 
Chain* 2027

Provision of 
value to society



Materiality Ideal state Goals relevant to SDGs Actions Achievements in Fiscal 2018 KPIs Fiscal 2020 targets  

Material Issue 1
Provide Value that 
Exceeds Customer 
Expectations and 

Contribute to Society.

➡P.15 onwards

We provide value that contributes to 
innovations and the solution of issues 
in society, through creative products 
and services that exceed customers’ 
expectations.
Through these activities, we win the 
trust of a wide range of stakeholders 
and contribute to developing a 
sustainable society.

1.  Create the enrichment of life and culture based 
on the three strategic orientations of Life, 
Communication and Sustainability

・  We created new products and services for value 
creation (including the Fichvita™ behavior 
detection system, the box cultivation of fruits using 
ZeRo.agri, and the color management solution for 
people with cataracts).

・  We completed the update of ISO 9001 to the 2015 
version.

・  We held the TIG EXPO 2018, a private show, where 
we introduced our new products and technologies.

・  Creation of new products and services aimed 
at value creation

・  Operation of quality management system in 
accordance with ISO 9001:2015

・  Holding of private shows

・  Expansion of new products (Colorants and 
functional materials: ￥5.0 billion, Polymers 
and coatings: ￥4.0 billion, Packaging materials 
and Printing and information: ￥14.0 billion)

・  Rate of establishment of quality management 
system: 100%

・  Continuing to hold private shows

2. Build the customer trust through safe products and 
services

3. Assure highest quality

4. Achieve a high level of customer satisfaction

Material Issue 2
Co-exist in Harmony 

with the Environment 
through Innovative 

Technologies.

➡P.21 onwards

With innovative environmental 
technologies, we have become a 
leading company in society in the 
aspects of both products and services.
In addition, we contribute greatly 
to harmonizing society with the 
environment and improving the 
sustainability of society through 
initiatives we take in the overall 
business, from the upstream to the 
downstream.

5. Development and dissemination of innovative 
technologies, products, and services that reduce 
environmental impact

・  Ratio of sales of environmentally friendly products 
to net product sales: 60.4% (up 1.4 percentage 
points year on year)

・  Eco-conscious ef �ciency index: 8.9 (up 0.2 points 
year on year)

・  CO2 emissions: 89,777t (down 0.6% year on year)
・  Speci�c energy consumption [overseas]: 160.8 liters 

per ton (down 1.9% year on year)
・  We completed the update of ISO 14001 to the 

2015 version at business establishments with ISO 
14001 certi�cation.

・  Ratio of sales of environmentally friendly 
products to net product sales

・  Eco-conscious ef�ciency index
・  CO2 emissions (from all business 

establishments in Japan)
・  Speci�c energy consumption (overseas 

business establishments with ISO 14001 
certi�cation)

・  Rate of acquisition of ISO 14001 certi�cation

・  Ratio of sales of environmentally friendly 
products to net product sales: 62%  
(up 3 percentage points from the �scal 2017 level)

・  Eco-conscious ef�ciency index: 9.2  
(up 0.5 points from the �scal 2017 level)

・  CO2 emissions (Japan): 88,000t  
(down 4% from the �scal 2017 level)

・  Speci�c energy consumption (Overseas): 154 
liters per ton (down 6% from the �scal 2017 
level)

・  Rate of acquisition of ISO 14001 certi�cation 
at overseas production bases: 80%  
(up 5 percentage points from the �scal 2017 level)

6. Efforts to solve and respond to the problem of 
climate change

7. Appropriate management of chemical substances

8. Steady promotion of environmental management

Material Issue 3
Co-exist and Co-prosper 
with the Supply Chain 
and Ful�ll the Trust of 

Stakeholders.

➡P.23 onwards

We have built a � rm relationship of 
trust with the supply chain toward 
co-existence and co-prosperity, by 
respecting the supply chain on an equal 
footing and stimulating each other. 
Based on this relationship, we continue 
to take on further challenges through 
mutual cooperation with the supply 
chain.

9. Co-existence and co-prosperity in the supply chain 
through collaboration

・  We disseminated our Procurement Principles in 
China and Korea.

・  Number of employees who received human rights 
education during overseas assignment training: 24 
(91% of all trainees)

・  We launched the Global HR Community Website 
(Japanese and English).

・  Rate of implementation of supplier 
assessment based on the Standard for 
Selecting Suppliers

・  Rate of penetration of the Procurement 
Principles among overseas af�liates

・  Percentage of employees who receive human 
rights education during overseas assignment 
training

・  Rate of implementation of domestic supplier 
assessment based on the Standard for 
Selecting Suppliers: 100%

・  Promoting the penetration of the Procurement 
Principles among overseas af�liates

・  Percentage of employees who receive human 
rights education during overseas assignment 
training: 100%

10. Respect for the human rights of all stakeholders

Material Issue 4
Value Employees and 
Pursue Happiness and 

Job Satisfaction.

➡P.25 onwards

We have established a corporate climate 
where the personality of each employee 
and their diversity are respected and 
employees pursue job satisfaction and 
self-actualization. 
In addition, our open, family-like 
workplace environment serves as the 
base for creating innovations at home 
and abroad.

11. Promote thorough implementation of worker 
health and safety, and health management, which 
are closely linked to employee satisfaction

・  We were selected as a Certi�ed Health and 
Productivity Management Organization (White 
500) and were granted Eruboshi certi�cation for the 
active participation of women.

・  Zero serious accidents
・  Frequency of lost-workday injuries in Japan: 0.720; 

Lost-workday-injury severity rate in Japan: 0.007; 
rate of occurrence of accidents: 1.9

・  Rate of hiring female graduates in Japan: 35%
・  Number of employees who received training at the 

Toyo Ink Academy: 1,174

・  Being selected as a White 500 company and 
acquisition of Eruboshi certi�cation

・  Number of serious accidents that have 
occurred

・  Promotion of employment of diverse human 
resources (employment of women, people 
with disabilities, and non-Japanese people)

・  Rate of provision of training by the Toyo Ink 
Academy

・  Continuing to be selected as a White 500 
company and acquire Eruboshi certi�cation

・  Zero serious accidents
・  Rate of hiring of female graduates in Japan: 

30%
・  Total number of employees who receive 

training at the Toyo Ink Academy: 1,500
12. Foster diversity to invigorate the organization

13. Cultivate human resources that have global 
perspectives and abilities

Material Issue 5
Build a Solid Base that 

Underpins Trust.

➡P.27 onwards

We have established a solid base that 
underpins the trust of stakeholders 
through compliance, communications, 
and other practices.
In addition, this base serves as the 
secure foundation for the Group to 
survive until the 200th anniversary while 
maintaining its traditions.

14. Ensure compliance
・  We held compliance leader meetings and 

compliance meetings at individual locations.
・  We held seminars on the Subcontract Act, the 

Antimonopoly Act, and technology contracts.
・  We held seminars on bribery prevention (in 

Vietnam and Indonesia).
・  We responded appropriately to natural disasters 

(including the northern Osaka earthquake, the 
heavy rain in Western Japan, and the Hokkaido 
Eastern Iburi Earthquake).

・  We conducted risk assessment (at a rate of 100% 
in Japan and 60% overseas).

・  We focused on the creation of a disaster response 
manual at business locations in Japan.

・  We continued to carry out risk communication 
activities (Kawagoe Factory).

・  We cooperated in special classes providing hands-
on experience in the real world, which were 
offered to local junior high school students. We 
also cooperated in training programs provided by 
the Ministry of Foreign Affairs and the Ministry of 
Economy, Trade and Industry.

・  Holding of compliance meetings at individual 
locations and number of participants

・  Number of participants in seminars on 
bribery prevention in Japan

・  Number of seminars on bribery prevention 
that are held at overseas af�liates

・  Rate of implementation of risk assessment in 
Japan

・  Rate of creation of disaster response manual 
at business locations in Japan

・  Number of activities for communicating with 
local communities

・  Number of educational and cultural activities 
in local communities

・  Zero serious compliance violations
・  Increasing the number of participants in 

compliance meetings in individual locations
・  Increasing the number of participants 

in seminars (including those on the 
Antimonopoly Act, the Subcontract Act, and 
bribery prevention)

・  Giving seminars on bribery prevention at 
af�liates in countries with a high Corruption 
Perceptions Index

・  Rate of implementation of risk assessment: 
100%

・  Rate of creation of disaster response manual 
in Japan: 100%

・  Continuing and expanding activities for 
communicating with local communities

・  Continuing and expanding educational and 
cultural activities in local communities

15. Eliminate corruption

16. Promote effective risk management and disaster 
preparedness

17. Implement timely, appropriate and proactive 
information disclosure, and strengthen stakeholder 
communication

18. Contribute local community development through 
our business activities

19. Contribute the resolution of problems affecting 
local communities
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Materiality on CSR and Progress of CSR Activities

Materiality on CSR, Actions, and Progress of CSR Activities

The Toyo Ink Group set Materiality on CSR by having dialogs with its stakeholders, and speci�ed �ve material issues 
and 19 actions in �scal 2017. In addition, we also clari�ed the relevance between the material issues and the 17 Sus-
tainable Development Goals (SDGs).



Materiality Ideal state Goals relevant to SDGs Actions Achievements in Fiscal 2018 KPIs Fiscal 2020 targets  

Material Issue 1
Provide Value that 
Exceeds Customer 
Expectations and 

Contribute to Society.

➡P.15 onwards

We provide value that contributes to 
innovations and the solution of issues 
in society, through creative products 
and services that exceed customers’ 
expectations.
Through these activities, we win the 
trust of a wide range of stakeholders 
and contribute to developing a 
sustainable society.

1.  Create the enrichment of life and culture based 
on the three strategic orientations of Life, 
Communication and Sustainability

・  We created new products and services for value 
creation (including the Fichvita™ behavior 
detection system, the box cultivation of fruits using 
ZeRo.agri, and the color management solution for 
people with cataracts).

・  We completed the update of ISO 9001 to the 2015 
version.

・  We held the TIG EXPO 2018, a private show, where 
we introduced our new products and technologies.

・  Creation of new products and services aimed 
at value creation

・  Operation of quality management system in 
accordance with ISO 9001:2015

・  Holding of private shows

・  Expansion of new products (Colorants and 
functional materials: ￥5.0 billion, Polymers 
and coatings: ￥4.0 billion, Packaging materials 
and Printing and information: ￥14.0 billion)

・  Rate of establishment of quality management 
system: 100%

・  Continuing to hold private shows

2. Build the customer trust through safe products and 
services

3. Assure highest quality

4. Achieve a high level of customer satisfaction

Material Issue 2
Co-exist in Harmony 

with the Environment 
through Innovative 

Technologies.

➡P.21 onwards

With innovative environmental 
technologies, we have become a 
leading company in society in the 
aspects of both products and services.
In addition, we contribute greatly 
to harmonizing society with the 
environment and improving the 
sustainability of society through 
initiatives we take in the overall 
business, from the upstream to the 
downstream.

5. Development and dissemination of innovative 
technologies, products, and services that reduce 
environmental impact

・  Ratio of sales of environmentally friendly products 
to net product sales: 60.4% (up 1.4 percentage 
points year on year)

・  Eco-conscious ef �ciency index: 8.9 (up 0.2 points 
year on year)

・  CO2 emissions: 89,777t (down 0.6% year on year)
・  Speci�c energy consumption [overseas]: 160.8 liters 

per ton (down 1.9% year on year)
・  We completed the update of ISO 14001 to the 

2015 version at business establishments with ISO 
14001 certi�cation.

・  Ratio of sales of environmentally friendly 
products to net product sales

・  Eco-conscious ef�ciency index
・  CO2 emissions (from all business 

establishments in Japan)
・  Speci�c energy consumption (overseas 

business establishments with ISO 14001 
certi�cation)

・  Rate of acquisition of ISO 14001 certi�cation

・  Ratio of sales of environmentally friendly 
products to net product sales: 62%  
(up 3 percentage points from the �scal 2017 level)

・  Eco-conscious ef�ciency index: 9.2  
(up 0.5 points from the �scal 2017 level)

・  CO2 emissions (Japan): 88,000t  
(down 4% from the �scal 2017 level)

・  Speci�c energy consumption (Overseas): 154 
liters per ton (down 6% from the �scal 2017 
level)

・  Rate of acquisition of ISO 14001 certi�cation 
at overseas production bases: 80%  
(up 5 percentage points from the �scal 2017 level)

6. Efforts to solve and respond to the problem of 
climate change

7. Appropriate management of chemical substances

8. Steady promotion of environmental management

Material Issue 3
Co-exist and Co-prosper 
with the Supply Chain 
and Ful�ll the Trust of 

Stakeholders.

➡P.23 onwards

We have built a � rm relationship of 
trust with the supply chain toward 
co-existence and co-prosperity, by 
respecting the supply chain on an equal 
footing and stimulating each other. 
Based on this relationship, we continue 
to take on further challenges through 
mutual cooperation with the supply 
chain.

9. Co-existence and co-prosperity in the supply chain 
through collaboration

・  We disseminated our Procurement Principles in 
China and Korea.

・  Number of employees who received human rights 
education during overseas assignment training: 24 
(91% of all trainees)

・  We launched the Global HR Community Website 
(Japanese and English).

・  Rate of implementation of supplier 
assessment based on the Standard for 
Selecting Suppliers

・  Rate of penetration of the Procurement 
Principles among overseas af�liates

・  Percentage of employees who receive human 
rights education during overseas assignment 
training

・  Rate of implementation of domestic supplier 
assessment based on the Standard for 
Selecting Suppliers: 100%

・  Promoting the penetration of the Procurement 
Principles among overseas af�liates

・  Percentage of employees who receive human 
rights education during overseas assignment 
training: 100%

10. Respect for the human rights of all stakeholders

Material Issue 4
Value Employees and 
Pursue Happiness and 

Job Satisfaction.

➡P.25 onwards

We have established a corporate climate 
where the personality of each employee 
and their diversity are respected and 
employees pursue job satisfaction and 
self-actualization. 
In addition, our open, family-like 
workplace environment serves as the 
base for creating innovations at home 
and abroad.

11. Promote thorough implementation of worker 
health and safety, and health management, which 
are closely linked to employee satisfaction

・  We were selected as a Certi�ed Health and 
Productivity Management Organization (White 
500) and were granted Eruboshi certi�cation for the 
active participation of women.

・  Zero serious accidents
・  Frequency of lost-workday injuries in Japan: 0.720; 

Lost-workday-injury severity rate in Japan: 0.007; 
rate of occurrence of accidents: 1.9

・  Rate of hiring female graduates in Japan: 35%
・  Number of employees who received training at the 

Toyo Ink Academy: 1,174

・  Being selected as a White 500 company and 
acquisition of Eruboshi certi�cation

・  Number of serious accidents that have 
occurred

・  Promotion of employment of diverse human 
resources (employment of women, people 
with disabilities, and non-Japanese people)

・  Rate of provision of training by the Toyo Ink 
Academy

・  Continuing to be selected as a White 500 
company and acquire Eruboshi certi�cation

・  Zero serious accidents
・  Rate of hiring of female graduates in Japan: 

30%
・  Total number of employees who receive 

training at the Toyo Ink Academy: 1,500
12. Foster diversity to invigorate the organization

13. Cultivate human resources that have global 
perspectives and abilities

Material Issue 5
Build a Solid Base that 

Underpins Trust.

➡P.27 onwards

We have established a solid base that 
underpins the trust of stakeholders 
through compliance, communications, 
and other practices.
In addition, this base serves as the 
secure foundation for the Group to 
survive until the 200th anniversary while 
maintaining its traditions.

14. Ensure compliance
・  We held compliance leader meetings and 

compliance meetings at individual locations.
・  We held seminars on the Subcontract Act, the 

Antimonopoly Act, and technology contracts.
・  We held seminars on bribery prevention (in 

Vietnam and Indonesia).
・  We responded appropriately to natural disasters 

(including the northern Osaka earthquake, the 
heavy rain in Western Japan, and the Hokkaido 
Eastern Iburi Earthquake).

・  We conducted risk assessment (at a rate of 100% 
in Japan and 60% overseas).

・  We focused on the creation of a disaster response 
manual at business locations in Japan.

・  We continued to carry out risk communication 
activities (Kawagoe Factory).

・  We cooperated in special classes providing hands-
on experience in the real world, which were 
offered to local junior high school students. We 
also cooperated in training programs provided by 
the Ministry of Foreign Affairs and the Ministry of 
Economy, Trade and Industry.

・  Holding of compliance meetings at individual 
locations and number of participants

・  Number of participants in seminars on 
bribery prevention in Japan

・  Number of seminars on bribery prevention 
that are held at overseas af�liates

・  Rate of implementation of risk assessment in 
Japan

・  Rate of creation of disaster response manual 
at business locations in Japan

・  Number of activities for communicating with 
local communities

・  Number of educational and cultural activities 
in local communities

・  Zero serious compliance violations
・  Increasing the number of participants in 

compliance meetings in individual locations
・  Increasing the number of participants 

in seminars (including those on the 
Antimonopoly Act, the Subcontract Act, and 
bribery prevention)

・  Giving seminars on bribery prevention at 
af�liates in countries with a high Corruption 
Perceptions Index

・  Rate of implementation of risk assessment: 
100%

・  Rate of creation of disaster response manual 
in Japan: 100%

・  Continuing and expanding activities for 
communicating with local communities

・  Continuing and expanding educational and 
cultural activities in local communities

15. Eliminate corruption

16. Promote effective risk management and disaster 
preparedness

17. Implement timely, appropriate and proactive 
information disclosure, and strengthen stakeholder 
communication

18. Contribute local community development through 
our business activities

19. Contribute the resolution of problems affecting 
local communities
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Materiality on CSR, Actions, and Progress of CSR Activities
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In �scal 2018, we began to spread and instill the material issues and actions in the Group and reviewed the KPIs for 
the respective actions. Based on the �scal 2018 results, we clari�ed the KPIs and �scal 2020 targets of each material 
issue. Moving forward, we will focus on the CSR activities by spreading the KPIs and targets in the Group and review-
ing them through self-assessment.

▼ CSR of the Toyo Ink Group
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Provide Value that Exceeds 
Customer Expectations and 
Contribute to Society

Nowadays, business corporations are required to solve social issues 
and improve their corporate value by creating new value for 
customers and society through businesses, in addition to continuing 
with their existing way of doing business.  

The Toyo Ink Group has set the three keywords of Life, 
Communication and Sustainability as its direction for contributing 
to the enrichment of life and culture into the future in order to 
contribute to solving social issues through business development 
in 11 domains. We will also deepen, broaden, and enhance our 
technology platform, which will enable us to expand our business 
to a broader range of domains. 

Further, we will ensure the provision of product information 
and quality management, and provide safety and reassurance to 
customers through various communication activities.

◦ Basic Approach and Policy

● Objectives and Targets of SDGs that are Relevant to the Actions on the Material Issue

Material Issue

1

Actions Objectives and Targets of Relevant SDGs (Excerpt)

Create the enrichment of life and culture based 
on the three strategic orientations of Life, 
Communication and Sustainability

  3.4　 We will promote the good health and welfare of consumers through the 
prevention and treatment of diseases with transdermal patches, along with 
the new Medical Healthcare business. (life) 

  7.2　 We will contribute to the expansion of renewable energy by developing 
and selling components that help improve the performance of solar cells. 
(Sustainability) 

  9.4　 We will improve sustainability by expanding environmentally friendly 
technologies and suggesting solutions. (Sustainability) 

12.3　 We will reduce food loss in the supply chain by providing a range of 
packaging materials. (life) 

12.4　 We will implement chemical substance control throughout the life cycle of 
products to ensure comprehensive quality control, thereby minimizing the 
impact on consumers’ health and the environment.

Build the customer trust through safe products 
and services

Assure highest quality

Achieve a high level of customer satisfaction

* Details of the objectives and targets of the relevant SDGs are provided in CSR Data Book 2019.

Communication
(Richness of the mind)

Technology Platforms

Business Segments

Domains

Packaging

Agriculture

Mobility
Living 
Spaces

Medical & 
Healthcare

For Healthy 
Living

Domains 
emphasized in SIC-Ⅰ 

For Richness 
in Mind

Imaging

Electronics Internet of 
Things (IoT)

Environmental 
Infrastructure

Energy

Natural 
Materials

For a 
Sustainable 

Society

Domains where the Toyo Ink Group develops 
its businesses in SIC27
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Value Provision in Business Domains

How should we contribute to and provide value for healthy lifestyle, richness of the mind, and realization of 
sustainable society as issues of society and consumers? The direction is shown by the domains that serve as the 
compass. 
In the SIC-Ⅰ medium-term management plan, we actively promote business development in the six domains of 
Packaging, Medical Healthcare, Mobility, Internet of Things (IoT), Energy, and Natural Materials, and we have 
already developed and launched numerous products.

Life
(Healthy lifestyle)

Communication
(Richness of the mind)

Fichvita™ behavior detection system

Sustainability
(Realization of sustainable society)

Automotive coatings
Interior and exterior decorative sheets

Adhesives
Secondary battery materials

Gravure inks 
Flexo inks

Laminating adhesives

Plastic colorants
Can coatings

Hot-melt adhesives

Transdermal patches
Adhesives for medical tape

Sanitary products

Medical & Healthcare Mobility

IoT

Packaging

Food colorants and edible inks
Products related to kuma bamboo grass 

(Sasa veitchii )

Natural Materials

Solar cell-related materials
Heat-conductive adhesive sheets

Energy

Core technologies

Colorant design
Resin design and control

Dispersion

Element technologies

Coating, � lm forming
Carbon material design

Extraction of natural products
System design and control



18TOYO INK GROUP CSR Report 201917 TOYO INK GROUP CSR Report 2019

Initiatives of the Toyo Ink Group

In the processes of quality design, design and prepress, print-
ing, and post-processing of packaging materials, the Toyo Ink 
Group provides “Comprehensive Packaging Solutions”* relat-
ed to environmental protection, functionality, and aesthetic 
quality with a range of products and services. We therefore 
provide new value for solving social issues related to packag-
ing. 
* https://www.toyoink.jp/ja/solution/package/

Environmental solutions

Environmentally friendly 
packaging materials

We conduct lifecycle assessment (LCA) 
and use water-based inks, solvent-free 
products, and biomass products by using 
CO2 emissions as the index. We therefore 
focus on reducing CO2 emissions with all 
the packaging. 

［ Speci� c solutions］
Use of water-based inks/

solvent-free products
◦Water-based gravure inks

◦Water-based flexo inks

◦ Water-based dry lamination adhesives

◦Solvent-free lamination adhesives

Biomass

◦Biomass gravure inks

◦Biomass flexo inks

◦Biomass lamination adhesives

◦Biomass hot-melt adhesives

Appropriate prepress methods for 
water-based printing

◦ Cylinder with shallow cells for water-based 

gravure printing

◦ CTP plate for water-based flexo printing

Aesthetic solutions
Packages that appeal to the 

senses, including the visual sense 
and the tactile sense

A beautifully printed package improves 
the product value and makes the product 
stand out. We apply appropriate prepress 
and printing methods for materials with 
high aesthetic quality, with the aim of 
expressing higher value. 

［ Speci� c solutions］
Shiny

We make packages look shiny by using 
resin materials and functional varnish. 

Textured

We create a (pseudo) embossing effect with 
prepress technologies, inks for creating 
special textures, and functional varnish.

Smooth

We add a texture and a 3D appearance 
to the printed matter by using a coating 
varnish.

Glossy

We make the packages look glossy with a 
functional varnish. 

Elegant

We create an elegant touch and texture by 
applying surface control technologies.

Functional solutions

Safe, secure packages that are 
convenient and human-friendly 

Printing technologies enable a range of 
functions to be added to packaging.

［ Speci� c solutions］
UV protection function

The package protects the content from UV 
exposure by filtering out UV rays while the 
content remains visible from the outside.

A function for keeping print from 
being erased

This function makes it impossible to 
erase the use-by date and other printed 
information.

Static control function

This function controls static electrification to 
prevent dust from adhering to the packages 
of products on display.

A function that keeps packages from 
getting dirty

Each package is touched by numerous 
people on the sales floor. This function 
protects the packages so that they do not 
get dirty.

  Consulting services on 
packaging material design

  Prepress services   Environmentally friendly products

 Functional products

 Lamination

 Hot melt processing

Value Provision in the Packaging Domain
The packaging of food, pharmaceuticals, and other products is essential for our everyday lives.
The Toyo Ink Group promotes initiatives for realizing a healthy lifestyle in the packaging domain, which is one 
of its business domains. 

Social Issues

Packaging materials, which are familiar in our daily lives, have 
a range of functions. They include a protective function for re-
taining the quality of the contents and extending their product 
life cycle, functions for convenience aimed at ef� cient transpor-
tation, and a function for communicating information by dis-
playing the product information of the contents appropriately. 

Where the content is food or beverage, packaging contrib-
utes to controlling the occurrence of food loss, with effects 
including one for extending the shelf life. 

In the future, packaging materials will be required not only 
to improve convenience but also to provide solutions to issues 
including environmental problems and the ef� cient use of re-
sources.

Quality 
design01 Printing03 Post-

processing04Design and 
prepress02

Comprehensive Packaging Solutions
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For providing further solutions to social issues with packaging
With its packaging materials, the Toyo Ink Group strives to realize a sustainable society and solve a range of 
environmental issues involved in packaging.

Social Issues

Packages become useless and are disposed of as waste 
when the contents have been used or consumed. 

According to an annual survey of household waste by the 
Ministry of the Environment of Japan, packaging waste ac-
counts for 62.4% of all waste in terms of volume (22.7% in 
terms of weight), and plastics constitute 75% of packaging 
waste. 

Material manufacturers are also required to take initiatives 
for the “Plastics Smart” Campaign of the Ministry of the Envi-
ronment, which promotes smart ways of using plastics.

Paper 9.8%

Plastics 46.6%

Glass 1.1%

Metals 4.9%

Others 0.0%

62.4％

Container 
packaging

37.6％

Waste other 
than container 
packaging

A fact-� nding survey of the use and emissions of container packaging and 
waste by the Ministry of the Environment, Japan (Fiscal 2018)

Biomass Packaging Initiatives

A key feature of biomass is its carbon neutrality. The in-
creased use of biomass for plastics, for which incineration is 
currently the only disposal method, is required.

The Toyo Ink Group has developed biomass products in 
the categories of lamination adhesives and hot-melt adhe-
sives, which are packaging materials, in addition to those 
in the categories of offset, gravure, and � exo printing inks. 
We therefore propose solutions for reducing the environ-
mental impact of packaging materials. 

Initiatives for reducing the use of plastics 
and building a plastic-free society 

Many plastic packages are made by bonding multiple ma-
terials. In Europe and the United States, however, a shift to 
packages made of single materials has begun to be consid-
ered.

The Toyo Ink Group proposes the recycling of base mate-
rials, which is enabled by applying a primer for eliminating 
inks to the packaging materials during surface printing. 

In addition, in response to the shift to plastic alternatives, 
such as recycled paper, we are expanding the lineup of our 
products to expand the use of paper packages by adding 
the advantages of plastic � lms to them while retaining the 
bene� ts of paper. One example is FILLHARMO™, a coating 
agent used to coat the inner surfaces of food packages to 
add oil and water resistance (Toyo ADL Corp.). 

PE � lm

Primer for eliminating inks

Oil-based white ink

Oil-based color ink

PE � lm

Oil-based white ink
Oil-based color ink

Recycling base materials by using a primer 
for eliminating inks

Participation in the Clean Ocean 
Material Alliance

Ocean plastic pollution has been a global problem, and the 
reduction of marine debris is included among the targets of 
the SDGs.

There is growing concern over the negative impact of 
microplastics on the ecosystem. Microplastics come from 
packaging materials and other plastic debris that degrade 
into tiny pieces due to UV exposure or waves. 

In January 2019, the Ministry of Economy, Industry and 
Trade of Japan established the Clean Ocean Material Alli-
ance, an organization aimed at accelerating innovations for 
solving the problem of marine plastic debris through pub-
lic-private partnerships.

From the Toyo Ink Group, Toyo Ink SC Holdings Co., Ltd. 
participates in this organization, engaging in activities such 
as checking the latest technology trends, sharing informa-
tion, and collaborating with other companies.

CO2 absorption 
and regeneration 

of resources

Carbon neutrality: Biomass refers to renewable organic resources of biological 
origin. Although biomass generates CO2 when burned, the plants as its origin 
absorb CO2 as they grow. It therefore does not increase CO2 levels overall.

PhotosynthesisBiomass products
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Solutions Provided by Fichvita™

◦ Use as an input device: Use as an input device installed 
in the � oor or wall

◦ Pedestrian tracking: The system tracks pedestrians by 
tracking them continuously.

Examples of uses:
・ Counting the number of visitors (at the entrance to an event 

venue, etc.)
・ Analysis of customer traffic flow (at commercial facilities, 

etc.)
・Position data implementation for VR contents

◦ Posture detection: Changes in posture, such as standing, 
sitting, and lying down, are detected through the simulta-
neous detection of a wide area.

Examples of uses:
・ Safety management in locations where a camera cannot 

be installed, such as a toilet or a locker room, and locations 
where a high level of anonymity is required, such as a living 
room

・ Watching over patients and the elderly in hospitals, geriatric 
facilities, and similar facilities

・Safety management of factory workers

◦ Real-time heat map: Heat map analysis for real-time 
detection of information, such as traf� c � ow lines, traf� c 
density, moving directions, length of time that a person is 
waiting or staying in one place, and traf� c jam duration 

◦ Checking item display/inventory status: The system 
enables the way items are displayed on store shelves and 
their inventory status to be checked on a real-time basis. 
It also enables checks to be undertaken as to whether 
someone has touched each item. 

In July 2018, we began providing Gura Gura Digital Kami 
Zumo PAPER RIKISHI (digital paper sumo wrestling), a new 
attraction that uses Fichvita™, at the Little Planet Lalaport 
Shin Misato.

In addition, in February 2019, we participated in Slush To-
kyo 2019, an event for celebrating startups (entrepreneur-
ship) and technologies. Prior to this event, we launched the 
brand website “� chvita.com”*.
* https://fi chvita.com

Value Creation for Digital Transformation
Development of Fichvita™, a Behavior Detection System 

With a focus on sensors, which are increasing rapidly in the booming IoT market, we are seeking to develop a 
sensor-related business that applies new technologies to provide information and systems, in addition to man-
ufacturing based on chemicals.

Social Issues

In our everyday lives, surveillance cameras and various infra-
red sensors are used as systems for detecting human motion. 
The big data obtained from these systems are used to make 
our lives more convenient. On the other hand, these systems 
involve risks from the viewpoint of information security and 
privacy.

Among them, optical surveillance cameras make the life 
rhythms and behavioral patterns of individuals known to 
others, resulting in more circumstances where we are made 
aware of the existence of these cameras. This may cause us 
to inhibit our natural behaviors unconsciously in our lives. 

Issues of existing sensor systems

・ The fact that the systems cannot be installed in locations 
such as living spaces, dressing rooms, toilets, and 
bathrooms due to problems related to privacy and 
personal information
・ Limitations on optical brightness and the existence of blind 

spots
・ Psychological stress experienced by consumers due to the 

sense of being watched and the possibility that this sense 
may prevent consumers from living naturally
・ Physical problems including those regarding data capacity 

and processing speed

Initiatives of the Toyo Ink Group

Fichvita™ is a non-optical behavior detection system that was 
developed by combining a polymer material, which has been 
cultivated by Toyochem Co., Ltd. for many years, and a newly 
developed circuit design technology. 

Under the vision of “Human interface for a vibrant world,” 
we aim to enrich life and culture by solving social issues by us-
ing the system as an interface integrated in our living environ-
ment and connecting people more safely with the data society.  

Features of Fichvita™

・ High anonymity:Because it is a non-optical behavior 
detection system, it detects detailed human motions 
without revealing personal information.
・ Stable detection:The system detects people and objects 

in a stable manner, without being in� uenced by darkness, 
sunlight, or changes in illumination.
・ No sense of being watched:The sensors are embedded 

in the floor, walls, desks, chairs, and other objects in 
living spaces. This means that people are free from the 
psychological stress that can be created by the sense of 
being watched.
・ No dead spots:The in-floor sensors detect people and 

objects from the floor, which means they have no dead 
spots and can provide information that cannot be detected 
by an optical system. 
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Toyo Ink Co., Ltd. operates its own website called TOYO 
INK 1050+. This website contains articles on interviews 
with renowned creators, such as Yayoi Kusama and Mika 
Ninagawa, introduces the technologies of Toyo Ink Co., 
Ltd. and introduction examples, and provides content that 
is useful for people engaged in color-related work, such as 
pages for image color searches and the science of color that 
can be applied to work.

In July 2018, we redesigned TOYO INK 1050+ to provide 
easy-to-understand information about the SDGs and the 
contribution of our products to sustainability, thereby 
triggering � ndings and actions in the � eld of printing. We 
launched it as a solution site on the topics of Color and 
Sustainability by expanding the targets to people involved 
in environmental strategies, such as planners and planning 
of� cials.

In the new Sustainability pages, the SUSTAINABILITY 01 
page shows the current status of the global environment 
and the factors affecting it, and provides other information 
for thinking about why the world is aiming to achieve a 
sustainable society.

The SUSTAINABILITY 02 page explains the details of the 
SDGs with illustrations of the current statuses around the 
world that are relevant to the respective SDGs. Further, 
SUSTAINABILITY 03 introduces our environmentally friendly 
inks, which contribute to realizing a sustainable society. 
The inks introduced on this page are classi� ed into biomass 
inks, non-VOC inks, UV-curable inks, EB-curable inks, water-
based inks, and inkjet inks, and their relevance to the SDGs 
is also shown.

Excellence Prize in Eco Mark Award 2018

The Eco Mark Award is an awards program that was estab-
lished by the Japan Environment Association in 2010. The 
purpose of the program is to widely publicize outstanding 
examples related to the spread of environmentally friendly 
products and expand and spread Eco Mark products further, 
thereby contributing to realizing a sustainable society.

The awards are granted to companies and organizations 
that have made a signi� cant contribution to “forming a sus-
tainable society through consumers’ product selection with 
environmental awareness and companies’ efforts to improve 
the environment” with initiatives through the Eco Mark. 

Toyo Ink Co., Ltd. and the Toyo Ink Group were granted 
the Excellence Prize in Eco Mark Award 2018 in recognition 

of the uniqueness of their environmental communication to 
designers and creators, including the provision of information 
about the SDGs at TOYO INK 1050+, in addition to the re-
duction of the environmental impact through the spread and 
penetration of environmentally friendly inks, including Eco 
Mark products.

Award presentation ceremony of Eco Mark Award 2018

An Initiative for Providing Information about SDGs and Contributing 
to Achieving the SDGs through Business 
~Website “TOYO INK 1050+”~ https://www.toyoink1050plus.com/

TOPICS

https://www.toyoink1050plus.com/sustainability/about/

SUSTAINABILITY 01

https://www.toyoink1050plus.com/sustainability/environment/

SUSTAINABILITY 03

https://www.toyoink1050plus.com/sustainability/sdgs/

SUSTAINABILITY 02
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Co-exist in Harmony 
with the Environment 
through Innovative 
Technologies.

Since business activities depend on the resources of the earth, mea-
sures against environmental problems such as climate change are 
an essential issue for manufacturing companies.

Under the long-term corporate vision SIC 27, the Toyo Ink Group 
addresses environmental problems in the three directions of “Reduc-
ing the environmental impact of manufacturing,” “Providing products 
and services that realize a sustainable society,” and “Coexistence with 
nature and community.” 

With regard to greenhouse gases, our target is to reduce CO2 emis-
sions in Japan to 78,600 tons in FY2026 (a 21% reduction from the 
FY2013 level) based on Japan’s greenhouse gas reduction target un-
der the Paris Agreement.

We also aim to become a company that leads the establishment of 
a sustainable society in terms of both products and services through 
innovative environmental technologies. We will contribute to the 
creation of a sustainable society that can harmonize with the environ-
ment by working together with stakeholders to tackle climate change 
and to establish and maintain an environmental management system 
that contributes to reducing environmental impact.

◦Basic Approach and Policy

Material Issue

2

◦Objectives and Targets of SDGs That Are Relevant to the Actions on the Material Issue  

Actions Objectives and Targets of Relevant SDGs (Excerpt)

Development and dissemination of innovative 
technologies, products, and services that reduce 
environmental impact

  3.9  We will manage harmful chemical substances and take countermeasures against soil 
and groundwater pollution to reduce the negative impact on consumers’ health.

  6.3  We will contribute to improving water quality by reducing chemical emissions, recy-
cling water, and ensuring appropriate water treatment.

  7.2  We will increase the ratio of renewable energy to all the energy we use by introduc-
ing facilities such as solar power generation facilities.

12.2  We will focus on the development of products made from biomass materials in our 
efforts to make efficient use of natural resources. 

13.1  We will strive to mitigate climate change by reducing CO2 emissions with initiatives 
including the continuation of energy conservation activities, energy conservation 
investments, and production innovation.

15.1  We will continue to undertake ecosystem surveys of company-owned forests and 
rivers to check the impact of our business activities on the terrestrial ecosystem and 
the inland freshwater ecosystem and focus on activities for preserving them.

Efforts to solve and respond to the problem of 
climate change

Appropriate management of chemical 
substances

Steady promotion of environmental 
management

* Details of the objectives and targets of the relevant SDGs are provided in CSR Data Book 2019.

Environmental management based on the environmental goals 
and � scal year objectives is promoted by the Environment and 
Safety Committee chaired by the director in charge of the envi-
ronment, which falls under the CSR Generalization Committee. 
Activities, their achievements, and other issues are discussed at 
the CSR Conference as a Group-wide meeting.

In addition, the Risk Management Promotion Division of the 
Production-Logistics Center of Toyo Ink SC Holdings Co., Ltd. 
oversees the environmental safety, chemical management, and 
trade management of the overall Group as the dedicated or-
ganization, and the Planning Of� ce of the Production-Logistics 
Center manages environmental investments. Group companies 
are striving to acquire ISO 14001 certi� cation, mainly at their 
production sites, thereby building environmental management 
systems based on ISO 14001. 
* Details of the promotion system are provided in CSR Data Book 2019.

At the Toyo Ink Group, we believe that it 
is particularly important to tackle climate 
change based on the need to respond 
to new trends, including requests for the 
disclosure of greenhouse gas emissions.

As is apparent from the results of the cal-
culation of Scope 3 emissions, it is important 
to reduce greenhouse gas emissions from 
the upstream and downstream of our supply 
chain. We will continue to develop products 
with a reduced environmental impact, such 
as solar cell materials and secondary battery 
materials, thereby contributing to reducing greenhouse gas emis-
sions from society as a whole.

As a manufacturing company, we will also focus on further 
reducing the CO2 emissions from our business activities. 

Kazuhito Nakano
Managing Director 
in charge of the 
Environment

Promotion System Message from the Management
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Initiatives on Renewable Energy

Response to Climate Change Risks and Opportunities

The Toyo Ink Group contributes to improving the performance of solar cells by providing solar cell materials. At 
the same time, we provide materials for secondary batteries that store generated power to bridge the time gap 
between power generation and the occurrence of demand. 

In addition, we have introduced solar power generation facilities at our domestic and overseas sites and use 
cogeneration systems and by-product liquid boilers, which use waste solvent as part of their fuel, in our efforts 
to reduce CO2 emissions.

The recommendations of the Task Force on Climate-related Financial Disclosures (TCFD) were released in 2017, and 
the disclosure of information about the � nancial impact of climate change on a company’s businesses is required 
by its investors. 

The Toyo Ink Group is responding by recognizing the risks it faces due to climate change and opportunities to 
utilize its management resources. 

Risks Our response

Establishment and enhancement of policies, laws, and regulations, in 
addition to the need to comply with the systems and regulations of each 
country and region, such as environmental tax and emissions trading 

We are promoting measures including the replacement of boilers and 
other equipment with highly efficient ones and the introduction of 
solar power generation facilities in addition to energy conservation 
activities in our efforts to reduce costs and improve cost efficiency.

The operation of factories and other facilities located on low-lying land will 
be impossible due to flooding or the rising sea level.

We assess water-related risks by using “AQUEDUCT” and take risk re-
duction measures in business locations with a high flooding risk. 

Opportunities Our response

The markets of environmentally friendly products will expand, partly reflect-
ing the promotion of energy conservation and environmental impact reduc-
tion and rising environmental awareness in emerging countries. 

We have set standards in each lifecycle stage of products, and we 
register products meeting certain criteria as “environmentally friendly 
products” and promote sales of such products.

Increasing demand for heat-shield and heat-insulation products for miti-
gating the temperature rise resulting from global warming

We will develop and sell heat-shield coatings, heat-insulation sheets, 
and similar products. Sales of such products are expected to increase 
because they will be used as heat-shield and heat-insulation materials 
of houses, buildings, automobiles, and other items.  

* Details of our response to the climate change risks and opportunities are provided in CSR Data Book 2019.

puri� cation system. Toyo Ink SC Holdings Co., Ltd. has de-
veloped a carbon material catalyst ink as an alternative to 
platinum catalyst ink, which is expensive, and recommends 
electrode components for achieving the practical use of bio-
fuel cells.

Technology Development Related to Re-
newable Energy
◦Solar Cell Materials
Dynaleo™ PRC is a highly weather-resistant coating for 
back sheets from Toyochem Co., Ltd. It is an environmen-
tally friendly non-� uorine material with high weather resis-
tance that features signi� cantly improved adhesion to the 
seal material (EVA), contributing to the high durability and 
power generation ef� ciency of solar panels.

◦Secondary Battery (Lithium Ion Battery) Materials
The LIOACCUM™ ONESHOT WANISU™ from Toyocolor 
Co., Ltd. is a functional dispersion that features the optimal 
dispersion and blend of materials, including carbon particles. 
It facilitates the formation of more homogeneous electrode 
� lms due to the reduced presence of coagulated carbon par-
ticles, thereby enabling the manufacture of high-grade and 
stable battery electrodes. It also contributes to a signi� cant 
improvement in the ef� ciency of the manufacturing process.

◦Biofuel Cells
Biofuel cells, which use the metabolism of microorganisms, 
enable the collection of electric energy (power generation) 
from organic matter contained in wastewater, and at the 
same time, the purification of water by decomposing the 
organic matter. Biofuel cells are therefore attracting atten-
tion as a next-generation environmentally friendly water 

Status of Introduction of Renewable Energy (FY2018)

Solar power generation

Cogeneration system

44,270,000kWh
2,800t-CO2

13,260,000kWh
3,308t-CO2

＋

Power selling
3,650,000kWh
2,140t-CO2

Self-consumption 370,000kWh 183t-CO2

Self-consumption
260,000kWh
125t-CO2

Japan Overseas

By-product liquid boiler
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Co-exist and Co-prosper with 
the Supply Chain and Ful� ll 
the Trust of Stakeholders.

The Toyo Ink Group has been developing its business globally, with 
more than 70 companies in about 20 countries around the world. 
This global expansion has made the Group’s supply chains more 
complex.

Frameworks such as the OECD Guidelines for Multinational En-
terprises, the California Transparency in Supply Chains Act, and the 
UK Modern Slavery Act 2015 require companies to ful� ll their social 
responsibilities covering their supply chains. We therefore focus on 
initiatives in consideration of human rights, labor, the environment, 
and other factors by including our supply chains in the scope of our 
social responsibilities. 

In addition, recognizing that business activities must be premised 
on respect for human rights, we specify rules related to respect for 
human rights, including the prohibition of child labor and forced la-
bor, in our Code of Business Ethics and personnel policy. At the same 
time, we take comprehensive measures to ensure that these rules 
will be reflected in the overseas assignment training and that the 
guidelines will be applied and implemented at overseas Group com-
panies. 

◦Basic Approach and Policy

Material Issue

3

Actions Objectives and Targets of Relevant SDGs

Co-existence and co-prosperity in the supply 
chain through collaboration

12.7  We will promote sustainable procurement (CSR procurement) based on the Procure-
ment Principles and the Standard for Selecting Suppliers.

16.2  We will prohibit forced labor and child labor via our supply chain and ensure that 
we provide training on human rights including respect for human rights.

Respect for the human rights of all stakeholders

The deployment of the personnel policy, which includes our 
approach to respect for human rights, and human rights edu-
cation in overseas assignment training are undertaken by the 
Group HR Department of Toyo Ink SC Holdings Co., Ltd. Non-
compliance, including human rights violations, is handled by 
the internal and external compliance of� ces. 

Supply chain management related to the procurement of 
raw materials by the overall Group is undertaken by the Group 
Purchase Department of Toyo Ink SC Holdings Co., Ltd. Con-
� ict minerals as raw materials are managed by the Risk Man-
agement Promotion Department of the Production-Logistics 
Center.

In recent years, the procurement and 
stable supply of raw materials have been 
dif� cult due to stricter regulations related 
to the environment and hazardous items. 
In addition, expectations for companies’ 
CSR have been growing year by year 
among their stakeholders, including over-
seas stakeholders, and CSR activities in the 
overall supply chain, including business 
partners, are required.

At the Toyo Ink Group, we will review 
our Procurement Principles in considera-
tion of international social norms such as the OECD Guidelines 
for Multinational Enterprises and further strengthen our CSR 
procurement, which re� ects consideration of human rights and 
the environment, from a global perspective.

Tadashi Murakami
Executive Of� cer
General Manager 
of Group Purchase 
Department

Promotion System Message from the Management

◦Objectives and Targets of SDGs that are Relevant to the Actions on the Material Issue  
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Human Rights Initiatives

◦ Initiatives for Ensuring that the Stance of Respecting 
Human Rights Takes Root

Our Code of Business Ethics expressly state the prohibition
of any form of discrimination, sexual harassment, and pow-
er harassment, respect for privacy, and the prohibition of 
child labor and forced labor. To raise awareness of these 
guidelines, we actively undertake activities such as holding 
compliance meetings at each workplace.

◦Human Rights Education
Reflecting the global expansion of our businesses, we in-
troduced human rights education as part of our overseas 
assignment training in FY2013, and we give lectures on the 
risks of human rights violations in overseas workplaces to 
employees who are to be assigned overseas. 

We also provide personnel management training, in which 
employees learn about respect for local cultures and customs 
and harmonious co-existence with local communities.

◦ Of� ce Providing Consultations on Human Rights Vio-
lations

We have established internal and external compliance 

of-fices to provide consultations on compliance including 
human rights violations. We conduct fact-� nding surveys in 
response to whistleblowing and take prompt countermeas-
ures if a problem is likely to occur. Every possible measure 
is taken to protect whistleblowers and keep their identities 
con� dential.

Supply Chain Management

◦CSR Procurement
The Toyo Ink Group has established rules for the purchasing 
of raw materials and promotes CSR procurement, which 
conforms to the Procurement Principles and the Standard 
for Selecting Suppliers. Through CSR procurement, we aim 
to contribute to ensuring legal compliance in the supply 
chain and improving both the working environment and 
the global environment.

To do this, we have implemented measures to 1) make the 
Procurement Principles well-known, 2) conduct examinations 
and audits for our suppliers, and 3) deepen employee un-
derstanding about CSR procurement. In � scal 2018, we are 
undertaking activities to make our Procurement Principles, 
etc. known in China Area and Korea with the intention of 
expanding CSR procurement globally.

◦ Responding to Surveys Related to Supply Chain 
Management

In recent years, our customers have conducted surveys relat-
ed to labor practice, the working environment, labor safety, 
and similar issues by using third-party platforms including 
Supplier Ethical Data Exchange (Sedex) and EcoVadis. 

By responding to these surveys, the Toyo Ink Group pro-
motes supply chain development together with our custom-
ers.

・ Sedex assessment (Kawagoe Factory, Toyochem Co., Ltd.): 
Score for SAQ risk of 1.16 (Low)

・ EcoVadis assessment (Toyo Ink SC Holdings Co., Ltd.): 52 
(Silver)

Assessment based on the 
Action Program for 
Sustainable Procurement from 
GPN

In the Action Program for Sustainable 
Procurement from the Green Purchas-
ing Network (GPN), all the answers 
provided by Toyo Ink SC Holdings Co., 
Ltd. exceeded the average. As a result, 
the company was rated as B on the 
4-grade scale. 

Suppliers

Products and services Social initiatives of the company

Environmental 
initiatives of 
the company

Green purchasing

*Average values as of December 31, 2018

1.66
2.50

3.93 4.17

3.75
2.85

2.791.23

2.10
2.78

1.00
0.00

2.00
3.00
4.00
5.00

Toyo Ink SC Holdings Co., Ltd.

Average value

4-grade scale 
(A, B, C, and D)

B

CSR Generalization Committee
Head of the Compliance Committee (Director)

Consultation/
Whistleblowing

Contact

Internal compliance 
of� ce (law � rm)

Document, 
e-mail, 
meeting, 
phone call

Survey/
Response

Consultation/
Whistleblowing

Internal compliance 
of� ce

Reporting

Submitting a document, sending an 
e-mail, having a meeting, making a 
phone call, posting the information 
on the Compliance Office (Contact 
Window) section of the intranet.

Whistleblower　Anyone working for the Toyo Ink Group
 (Including employees, contract employees, part-time employees, 

dispatched employees, and employees of contractors)

Whistleblowing System
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Value Employees and 
Pursue Happiness and 
Job Satisfaction.

Toyo Ink Group has a corporate philosophy of people-oriented 
management. One of our guiding principles has been to respect the 
realization of all employees’ ambitions. 

To make use of the Group’s strengths to contribute to society, we 
are committed to creating a workplace where diverse personnel 
can demonstrate their individual abilities to the fullest regardless 
of gender, nationality, or age, and work meaningfully and with 
motivation.

We also respect the diverse values and desired careers of employees. 
We are committed to developing human resources who can take on 
challenges in new � elds and carry out high-quality work.

To provide a safe and healthy workplace, we work to eliminate 
workplace injuries, provide safety education, carry out appropriate 
labor management, and improve mental health. We are also 
promoting work style reforms with a focus on work-life balance 
through support for childcare, nursing care, and workplace 
communication. 

◦Basic Approach and Policy

Material Issue

4

Actions Objectives and Targets of Relevant SDGs (Excerpt)

Promote thorough implementation of 
worker health and safety, and health 
management, which are closely linked 
to employee satisfaction

4.4  We will increase the number of employees with technological and vocational skills by 
establishing plants in emerging countries to create employment, providing support for 
production, and cultivating human resources proactively at each base.

5.1  We will promote women’s participation and advancement by providing training, including 
modules aimed at increasing the rate of hiring of female graduates and modules for 
promoting career awareness among female employees.

5.5  We will increase the number of female officers and managers to promote women’s 
participation in decision-making.

8.5  We will employ more people with disabilities and build an environment that enables their 
active participation.

8.7  We will ensure that we prohibit forced labor and child labor at all sites, including overseas 
sites.

8.8  We will promote a safe, secure work environment by encouraging activities for worker safety, 
operations security, and the prevention of workplace injuries in a Group-wide manner.

Foster diversity to invigorate the 
organization

Cultivate human resources that have 
global perspectives and abilities

* Details of the objectives and targets of the relevant SDGs are provided in CSR Data Book 2019.

◦Objectives and Targets of SDGs that are Relevant to the Actions on the Material Issue

The use and cultivation of human resources, the promotion 
of health and productivity management, and workstyle 
reform in Japan are carried out under the initiative of the 
Group HR Department of Toyo Ink SC Holdings Co., Ltd. 
In 2007, we established the Toyo Ink Academy, where we 
implement various training programs and personal develop-
ment activities. 

In addition, we have disseminated the Toyo Ink Group Hu-
man Resources Policy to our overseas af� liates to establish 
a personnel management system for the overall Group and 
unify the direction of all Group companies. 

Activities for safety and the prevention of workplace in-
juries are carried out by the Risk Management Promotion 
Department, Production-Logistics Center through collabora-
tions with the safety department of each business location.

The employment and work environment is seeing 
rapid changes, including a decrease in the working 
population attributed to the falling birthrate and 
the aging population, an increase in the number of 
employees from double-income households and 
those with families needing nursing care, and the 
tightened labor laws. We also need to consider dif-
ferences in employment practices and labor laws 
among countries and regions.

The important issues in Japan are the promo-
tion of the active participation of women, child-
care support, and the practice of health and productivity management, 
while the issue in other countries is cultivating and securing next-gener-
ation leaders. We will create an environment where all employees have 
job satisfaction and enjoy working in order to establish a comfortable 
workplace environment that enables self-actualization. 

Junji Sekino
General Manager
Group HR Department

Promotion System Message from the Management
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Initiatives for Promoting Diversity

Promotion of Women’s Participation and 
Advancement
In the General Employer Action Plan Based on the Act on 
Promotion of Women’s Participation and Advancement in 
the Workplace, which we announced in April 2016, we 
have set the rate of employment of new female graduates 
at 30% as one of our goals.

In the last three years, women have accounted for more 
than 30% of new employees, and they were assigned to a 
wide range of departments.

We will continue to recruit female employees proactively and 
expand opportunities for the active participation of women.

We also have a training program for promoting career 
awareness among female employees and, for their superi-
ors, awareness-raising training to support the career devel-
opment of female employees, in order to promote mutual 
understanding.

Encouraging Senior Employees to Continue 
Working
To allow every single employee to continue playing an ac-
tive role in society, where people remain active throughout 
their lives, we increased the mandatory retirement age from 
63 to 65 in September 2018.

We take initiatives to support employees’ career forma-
tion, including career education that helps them to remain 
satis� ed with their jobs, the creation of a workplace envi-
ronment that reflects consideration for senior employees, 
and the promotion of their good health.

Promotion of Active Participation of People 
with Disabilities
The rate of employment of people with disabilities in Japan 
was 1.96% as of June 2018. In 2018, we provided on-the-
job training to students with intellectual disabilities from 
special schools at Jujo Center and Saitama Factory, which 
led to the employment of two students in April 2019. We 
will continue to take initiatives to ensure that our employ-
ees with disabilities continue working with us for a long 
time.

In addition, Sam Young Ink & Paint Mfg. Co., Ltd. (Ko-
rea) held training sessions for improving the awareness of 
people with disabilities in the workplace in accordance with 
the revised Act on Employment Promotion and Vocational 
Rehabilitation of Disabled Persons. The session was held on 
two occasions, in October and November 2018, and train-
ing was provided by a specialist lecturer.

I am the � rst female employee in the Liquid Production Department. I once faced a task that was dif� cult 
for me to do by myself, and I sought advice from a senior colleague. It was a task that involved placing 
heavy items in a high location. As a result, a height-adjustable trolley was introduced to my workplace. 
This has enabled me to complete the task by myself, although it takes me some time to do so. 

My senior colleague then said to me, “There is nothing you cannot do.” I remember that I was greatly 
encouraged by these words. 

I now attempt to solve problems on my own by devising creative measures while consulting other 
workers. I feel, once again, that this process makes this job interesting. 

For the creation of a comfortable workplace

Liquid Production 
Department
Saitama Factory
Toyo Ink Co., Ltd.

■Eruboshi Company Certi� cation

Toyo Ink SC Holdings Co., Ltd. is certified 
as an Eruboshi Company under the Act on 
Promotion of Women’s Participation and Ad-
vancement in the Workplace. The company 
earned high marks for its achievements in 
the four areas of recruitment, continued em-
ployment, work hours, and diversity of career 
paths.

The company strives to create an environment and corporate 
climate that will allow even more active participation by female 
employees. For example, since � scal 2015 it has been providing 
a training program designed to facilitate the career develop-
ment of female employees.

I joined the company in 1988 and worked � rst as a secretary and then for the administrative department, 
before taking up my current position in 2009. I think that the human resources department is a fair, ap-
proachable entity as the mediator between the management and employees. I also think that I must ful� ll my 
responsibility as the manager by serving as a role-model for my subordinates in order to lead them.  

I obtained certi� cation as a nutritionist seven years ago. Taking advantage of this quali� cation, I launched 
the Healthy Wednesday Project, which is aimed at promoting a healthier diet.

At TSC, female employees are treated equally and with respect. I � nd my job ful� lling and wish to grow to-
gether with the company.

Striving to be a fair, approachable manager

Comments from a Female Employee Working at a Production Site

Comments from a Female Manager of an Overseas Location
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Build a Solid Base 
that Underpins Trust.

Strengthening corporate governance involves more than just preventing 
corruption and avoiding corporate risk; it can also support the enhance-
ment of corporate pro� tability and medium- and long-term corporate 
value, as well as providing a basis for sustainable growth. For a company 
to be able to enjoy continued sustainable growth, the firm needs to 
remain committed to using dialog to identify the concerns and expecta-
tions of local communities and build a “virtuous circle” of interrelated-
ness. 

The Toyo Ink Group has been working to strengthen its corporate 
governance framework, focusing on timely decision-making, clear de-
lineation of responsibility, the establishment of sound, transparent man-
agement systems, strengthening of the role played by external directors, 
improvement of the internal controls system, etc.

In addition, by working to solve the problems experienced by local 
communities through dialogs and implementing community contribu-
tion activities, the Toyo Ink Group is contributing to the realization of 
a sustainable society; at the same time, through these measures and 
through proactive relevant information disclosure, the Group is aiming 
to earn society’s trust and enhance the Group’s corporate value.

◦Basic Approach and Policy

Material Issue

5

Toyo Ink SC Holdings Co., Ltd. as the holding company plays 
the central role in governance. It develops Group strategies 
and performs tasks for risk management and accountability.

We work continuously to enhance our corporate gover-
nance based on basic policies so as to realize the sustainable 
growth of the Group and improve its medium- and long-term 
corporate value. At the same time, we have outlined our vision 
of the ideal corporate governance framework in the Group’s 
CSR Action Guidelines. Through the activities of the CSR Gen-
eralization Committee’s subcommittees, we have been imple-
menting various compliance and risk management measures.

* Details of the promotion system are provided in CSR Data Book 2019.

Promotion System

In FY2018, Japan again suffered natural di-
sasters, including the heavy rains in Western 
Japan and the Hokkaido Eastern Iburi earth-
quake. The business activities of the Toyo Ink 
Group were also affected by these disasters.

To ensure stable product supply to meet 
customers’ expectations, it is important to 
build a system that enables us to respond 
flexibly, not only to natural disasters but 
also to various other events.

We will strengthen governance by glob-
ally promoting measures for identifying risks and opportunities, 
reviewing our system for handling emergencies, and increasing 
our sensitivity to new risks. 

Kazuhiko Ide
Director 
(in charge of the 
Legal Department)

Message from the Management

◦Objectives and Targets of SDGs that are Relevant to the Actions on the Material Issue

Actions Objectives and Targets of Relevant SDGs

Ensure compliance 10.3  We will promote measures to ensure compliance and act appropriately by observing 
laws and regulations.

16.5 We will not be involved in corruption or bribery in Japan or any other countries.Eliminate corruption

Promote effective risk management and 
disaster preparedness

Implement timely, appropriate and proactive 
information disclosure, and strengthen 
stakeholder communication

Contribute local community development 
through our business activities

Contribute the resolution of problems affecting 
local communities
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◦Provision and Sharing of Information
The Toyo Ink Group has been working to standardize those 
activities which are particularly useful in terms of business 
location operation, and in FY2015 the Group issued an 
Operating Base Management Guidebook and distributed it 
to its overseas af� liates. (The second edition of this guide-
book was distributed in January 2018). The Group has also 
distributed its Human Resources Policy, in which its basic 
approach to personnel affairs is described systematically, to 
share its vision and strategies related to human resources. 

◦Global Production Support
Saitama Factory of Toyo Ink Co., Ltd. engages in activities 
for supporting global production, including the acceptance 
of trainees from overseas production bases, support for the 
launch of new overseas factories, and support for produc-
tion at existing locations. From FY2014 to FY2018, a total 
of 3,034 employees provided support overseas.

In October 2018, the 2nd 
Toyo Ink Group Overseas 
Production Sites Network 
Conference was held at 
Shanghai Toyo Ink Mfg. 
Co., Ltd. to strengthen the 
managerial capabilities of 
overseas production loca-
tions.
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Discussions held at the Board of Directors’ meetings and CSR 
Reports provide us with accurate knowledge of the fact that 
the Toyo Ink Group has been coexisting in harmony with soci-
ety and local communities for a long time since its foundation. 
In addition, the importance of CSR has been made widely 
known in workplaces and among employees.

The Group has established material issues on CSR for the 
further promotion of CSR. Material Issues 1 and 2 are about 
the creation of new value that contributes to bringing inno-
vations and solutions to society. The Group is taking actions 
from the viewpoints of promoting the sustainable growth of 
both society and itself, which is highly evaluated. With regard 
to respect for human rights and CSR procurement in Material 
Issue 3, I feel that the corporate philosophy of people-orient-
ed management has taken root in the Group. I expect that 
this will be visualized and that the Group will enhance speci� c 
initiatives. Concerning Material Issue 5, I think that the key 
point is how to strengthen the appropriate governance of the 
Group, including its overseas business locations.

A large number of products from the Toyo Ink Group exist 
around us. However, because these products do not take on 
speci� c forms, the Group does not actually have opportuni-

ties for its name to become known to the public. While the 
Toyo Ink Group has continued to make social contributions 
throughout its 120 years of history, it is now required to 
achieve metamorphosis into a corporate entity that is visible 
to society, as a true science company based primarily on func-
tional materials, and achieve growth by changing its shape, all 
the more because social needs are changing. I also expect the 
Group to be proactive in delivering information and promoting 
communication, which will help it to secure excellent human 
resources.  

At the Board of Directors’ meetings, communications with 
external directors have been activated. Taking advantage of 
the experience I have cultivated in the manufacturing industry, 
I would like to support the Group with an open mind as an-
other group of common senses. 

Strengthening Global Management

In 1988, the Toyo Ink Group commenced its full-scale glob-
al expansion, establishing Group companies in Malaysia, 
the United States, and China. At present, overseas sales 
account for 42% of the total, and overseas employees con-
stitute 60% of all Toyo Ink Group employees.

The Toyo Ink Group has been strengthening its manage-
ment on a global level to survive the competition in the 
global market, and at the same time, to gain suf� cient trust 
from its stakeholders.

◦ Global Management Forum
The Toyo Ink Group held a Global Management Forum 
in June and November 2018. The members of the Group 
Management Committee, regional managers and the CEOs 
and directors of individual Group companies, along with 
the heads of the relevant departments, met together to 
share information about 
and discuss the Group’s 
global strategy and global 
measures, as well issues 
affecting its business strat-
egy in individual regions. 
Following the Forum, the 
participants issued a Joint 
Declaration.

External Director

Kunizo Sakai

Position currently held
Executive Advisor, 
Hitachi, Ltd.

Promoting Management of Metamorphosis 
in the Era of Growing Uncertainties

Metamorphosis:  This refers to the process by which an insect transforms itself from an egg to a larva, from a larva to a cocoon, and from a cocoon to an adult. 
It means continuing to grow by changing one’s shape to adapt to the environment.

Global Management Forum
Participants in the 2nd Toyo Ink Group 
Overseas Production Sites Network 
Conference 

Comments from External Director
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Changes in Number of Shares per Unit and Reverse Stock Split

Japanese stock exchanges announced the “Action Plan for Consolidating Trading Units,” which aims to unify the 
number of shares per unit at 100 shares for the common stock of all listed companies in Japan by October 1, 2018. 

Following this plan, we have changed the number of shares per unit from 1,000 shares to 100 shares (effective 
July 1, 2018).

In changing the number of shares per unit from 1,000 shares to 100 shares, we executed a reverse stock split (5 
shares for 1 share) in order to adjust the share unit to an appropriate level.

290.2billion yen

Net sales

3.6%↑

15.5billion yen

Ordinary pro�t

27.3%↓

15.3billion yen

Operating pro�t

25.3%↓

11.9billion yen

Pro�t attributable to owners of parent

19.4%↓
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ROE / ROA
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■Capital investments　
■Research and development expenses

14.2

7.4

9.8
8.1

6.8
5.9

11.5

7.4

12.7

7.3

Capital investments / 
Research and development expenses

(billion yen) （%）
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■Interest-bearing debt　　 D/E ratio

66.9 67.3 63.5 60.5

Interest-bearing debt / D/E ratio

0.37 0.35 0.33
0.30

58.8

0.29

9.8billion yen

Capital investments

8.1billion yen

Research and 
development expenses

5.4%

Return on equity (ROE)

374.5billion yen

Total assets

3.2%

Return on asset (ROA)

46.4%

Overseas sales ratio

58.8billion yen

Interest-bearing debt

Financial Information
Due to the change of the �scal year-end date, FY2017 data for Toyo Ink SC Holdings 
Co., Ltd. and its subsidiaries in Japan, whose �scal year-end date was March 31, cover 
the period from April 1, 2017 to December 31, 2017 (9 months).
For comparison with the previous year, �gures for the previous year have been adjusted 
to the same period of coverage as the consolidated �scal year under review.
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The Toyo Ink Group has been striving to increase the number of products with 
Eco Mark certification, with a focus on printing inks, since it obtained Eco 
Mark certi�cation for NEWSKING® ECO, a newspaper printing ink, in 2003.

To date, the Group has obtained Eco Mark certi�cation for its 33 products: 
18 offset and newspaper inks, four gravure inks, six resin letterpress plates, 
four UV-curable and other printing inks, and one container packaging materi-
al/other packaging material.

7.6hours/month

Average overtime 
hours (Domestic)

35%

Rate of hiring of female 
graduates (Domestic)

48
Number of employees taking 

childcare leave (Domestic)

157,647t

Volume of CO2 emissions 
(Domestic and Overseas)

CO2

Products with Eco Mark 
Certification

60.4%

Ratio of sales of environmentally 
friendly products to net product sales

0
Number of serious accidents
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* Rate of employment of people with disabilities as of June, each �scal year
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Chemical emissions
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Rate of hiring of female graduates

* Rate of hiring of female graduates joining the company each year in April
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■Core operating companies　
■Domestic af�liates　
■Overseas af�liates

136.7 132.2 132.7 149.2
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Water consumption

（ten thousand m3）

Non-Financial Information

33products

eco
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